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OURIntroduction

Project Summary
As part of the Bellbridge Masterplan and Strategy, Towong Shire Council has appointed 
ClarkeHopkinsClarke, One Collective and Outlines to work with the local community with the 
intention of developing a strategy, to be known as ‘Our Bellbridge’ to see Bellbridge continue to grow 
and thrive as a town.  

The project is intended to see the town grow, be sustainable and bring together the needs of the 
visitors and the community with the outcome being to set goals and initiatives that can be developed 
over the next 5-15 years with some projects to be identified as priorities for the shorter term.  

All projects are intended to make sure that Bellbridge is a prosperous town:

- where people of all ages want to live
- that offers attractive residential options able to new residents 
- which supports the community with a range of community services
- that celebrates its unique lakeside location
- where people can be part of a vibrant community
- that can continue to grow and attract tourism and investment

This report represents the first part of this project where the consultant team has:

- Considered the methodology for engaging with the community, council and other stakeholders
- Visited the town to gain understanding of the local conditions, land use etc
- Completed site analysis into the town including building typologies, zoning of the town and 
         environmental analysis. 
- Investigated other towns who have faced similar challenges as part of a benchmarking 
 exercise.
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 - Bellbridge Proposed Masterplan
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 - Masterplan + Precedents
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 - Conceptual Design + Green Spine
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 - Masterplan
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 - Masterplan + Precedents
 - Village Conceptual Design + Precedence
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OUR1.1 PROCESS
Consultation matrix

Primary / Targeted Consultation Method
Secondary / Supplementary Consultation Method

STAKEHOLDERS ION METHODCONSULTAT
Meeting Information Display Printed Media Digital Media

Key community
workshop / info

sessions
Focus groups One on One 

meeting
Street / Spot 

Surveys
Events Space / Shop

(Workshop)

Info stand / suggestions
box(unmanned). Informative

poster (At Boat Shed and Shop)

Info pack / Written
Survey / BBQ Invite Signage

Postcards / 
Feedback

Forms

Local
Newspaper Web Page Local Radio / 

other media

Town Residents
Youth
Families
Aged
Permanent
Seasonal

Council
Councillors
Management Group
Staff

Community groups/facilities
Rotary / Service Clubs
Sporting Clubs (Boating / Yacht)
Environmental
Community shop
Child Care Centre/Kindergarten

Government Bodies/ Services
Goldburn Murray Water
Sustainability Victoria

Business owners/Tenants
Retail businesses
Tourisim

Existing visitors
Day Trippers
Fishing/Boating

se 1 'Ask'Our Bellbridge' : Project Stage - Phas
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OUR1.1 PROCESS 
Community Consultation

THE PROJECE T

As part of the Bellbridge Masterplan and Strategy, To ongwo Shire Council has appointed
ClarkeHopkinsClarke, One to work with the calloc community with the

of d a strategy, to be known as ‘ou‘ r bellbrb idge’ to see Bellbridge con nue to grow
and thri e as a town. 

The project is intended to see the town be sustainable nda bring together the needs of the s
and the community with the outcome being to set goals and ini a that can be d loped o r the
next 5-15 years with some projects to be iden ed as for the shorter term.

All projects are intended to make sure that Bellbridge is a prosperous town:

- where people of all ages want to
- that ers r e reside op s able to ract new residents
- which supports the community with a range of ccommunity s ices
- that celebrates its unique lakeside loca on
- where people can be part of a communityt
- that can to ract tourism and

The process for ‘our bellbridge’ is set out below.

THE PROCESS E

3 KEY PHASES - ASK – SHAPE – MAKE

PHASE 1 - ASK

Asking ‘what is the vision fof r your town - who are we aand what do we want it be?

Background / understanding / context phase – provi esde the backbone to the vision . This will include site

investigation and documentation.

Key tasks / outcomes:

o Project commencement and community awarreness

o Community Forum

o Reporting of findings / outcomes and key communim ty priorities

PHASE 2 - SHAPE

Shaping the vision – here’s an idea, what’s the big ideea

Interpreting the findings / outcomes of the Phase 1 annd coming-up with ideas / plans in response

Vision phase – establishing the vision forf the overall toown / community.

Key tasks / outcomes:

o Establishment of Vision (including overall Community / Master Plan)  

o Community Presentation / Review / Input of Vision   

o Reporting of findings / outcomes and refinement of the vision   

PHASE 3 – MAKE   

 Making the vision happen  

 Implementation phase – breaking the overall vision into key projects and refining / developing the detail 

 Key tasks / outcomes: 

o Identification of key projects 

o Development of detail and implementation strategies for key projects    

o Community Presentation / Review / Input of key projects  

o Refinement of outcomes in response to community input 

THE NAME 

We suggest a different name for the project to help with identity / branding? 

 ‘OUR BELLBRIDGE’ 

CONSULTATION / COLLABORATION – THE CYCLE 

3 KEY STAGES  - FORUM – FEEDBACK – ACTION 
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SUGGESTED CONSULTATION METH DS / PROJECT TIMELINE AND OD
LES DELIVERABL

TYPE 1 - MEET + SHARE 

Meeting face to face, sharing ideas, and giving th nity a voice, sense of involvement and e commun

empowerment 

Information Booth / Stand  – Ongoing 

d provide comments Community can ‘drop-in’, get information / update, and

 More informal / personal than forum

 Updated at each stage.  

ation in the Community Centre  Suggest to be located in the shop, with secondary loca

 Include comment box / postcards for feedback

Community Consultation Day  – 11th December 2011

 To be held on the lawn in front of the Yacht Club. ential to use the Yacht Club internal if weather Pote

permits 

 Attendance from consultant team, c ves and communityouncil representati

 Important way to get initial contact s (todetails of attendees facilitate information updates) and to facilitate

/ gather surveys 

 The key community information and feedback events

 Suggest a BBQ with food and drink to be provided by Council as well as potential children’s activitiesCy

such as a jumping castle.

Surveys Returned – 18th December 2011

ing day, drop box in the shop (or Community  Surveys to be returned by residents at either the openi

ces also. Centre is shop not available) or potentially Council offic

TYPE 2 - SEND + RECEIVE 

Preliminary Marketing and Advertising – 21st 11 November 201

 Issue Information pack to Council include, newsfor review. Pack will letter, survey and invite to 

community consultation forum

 Setup www.ourbellbridge.com.au assist website. Council to a

1.1 PROCESS 
Community Consultation
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OUR1.2 SITE ANALYSIS
State Locality Map

40KM65KM100KM360KM200KM
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OUR1.2 SITE ANALYSIS 
Regional Map
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OUR1.2 SITE ANALYSIS 
Zone Map
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OUR1.2 SITE ANALYSIS 
Aerial Photographs

Bellbridge Town and Surrounding Areas Bellbridge Town
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OUR1.2 SITE ANALYSIS 
Aerial Photographs - Existing Key Zones

Foreshore

Boat Club and Surrounds Shop, Park and Community Building

Shop
Park

Community building
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OUR1.2 SITE ANALYSIS 
Site Photographs

Boat Club and Foreshore Reserve

Roy Williams Memorial Park play equipment

Sewerage Treatment Works



View of Town from Proposed Development Site

Proposed Development Site in Background

View from Proposed Development Site 1414
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OUR1.2 SITE ANALYSIS 
Site Photographs
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OUR1.2 SITE ANALYSIS 
Site Photos

View of Town from Boat Club Carpark

Boat Club

Privately Subdivided Land to South of Town
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OUR1.2 SITE ANALYSIS 
Site Photos

Local Shop

Tennis Court

View from Town Towards Lake Hume

Bethanga Bridge 
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OUR1.2 SITE ANALYSIS 
Housing Typologies

European Style Houses
Predominately located north west from the centre 
town with some scattered throughout.

Newer High Density Housing
Located south from the centre of town.



Modern Houses
Scattered throughout the town.

NORTH 18
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Country Homestead Style
Predominately located in the Eastern end of town 
with some scattered throughout the Bellbridge.

1.2 SITE ANALYSIS 
Housing Typologies
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OUR1.2 SITE ANALYSIS 
Real Estate Trends

Albury

Note: Typically supply is greater than demand in Bellbridge

Growth Period

Growth Period

Decline Period

Steady Period

Note: Typically demand is greater than supply in Albury

Bellbridge
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OUR1.2 SITE ANALYSIS 
Environmental Analysis

Note: The average temperate is approx. 16 degrees Celsius

Note: The mean wind speed at 9am is approx. 8.5 km/h
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OUR1.2 SITE ANALYSIS 
Weather Patterns
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Recreation Park

Bethanga Road

Lakefront
There are gravel tracks that run around the length of 
the lakefront with large canopy trees in sections and 
panoramic views of Lake Hume and the valley.

Vacant Land
Large block of lake front land in single ownership. 
Potential for Residential subdivision.

New Residential
Newer Residential subdivisions to the East of town.

Gateway
Lack of signage and a poor interface to main shop. RRReRReRee

Bellbridge Lake 
Hume Store Berringa 

Kindergarten

Boat Club

Road Reserve Zone

Tennis Courts

New Residential Development Area

Bellbridge

lublublublubbb
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OUR1.2 SITE ANALYSIS 
Town Analysis

1:2500 @ A3

Bethanga Road
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High Point

High Point

Low Point
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OUR1.2 SITE ANALYSIS 
Contour Map
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OUR1.2 SITE ANALYSIS 
Existing Conditions

Residential
- A variety of predominantly single 
and double storey dwellings on 
sloping blocks. Newer housing stock 
to Eastern areas up the hill.

Community
- Single storey kindergarten situated 
next to parkland.

Berringa Kindergarten

1:4000 @ A3
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OUR1.2 SITE ANALYSIS 
Existing Conditions

Commercial
- Single storey brick store situated 
south west from centre of town.
- Shop situated next to new housing 
development and double storey 
residence.

Accommodation / Tourism 
- Single storey fully furnished country 
cottage sleeps 4 overlooking Lake 
Hume. Resort quality, home-like 
accommodation only short 20 minute 
drive from Albury

Albury Wodonga Cottages

Bellbridge Lake Hume Store

1:4000 @ A3



Sporting Facilities
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OUR1.2 SITE ANALYSIS 
Existing Conditions

Boat Club

Tennis Courts

Foreshore Reserve

Public Space / Communal 
Zones

1:4000 @ A3

Potential Development Areas
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1.2 SITE ANALYSIS 
Walking Distances

1:2500 @ A3
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OUR1.2 SITE ANALYSIS 
Zoning Map
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OUR1.2 SITE ANALYSIS 
Transport Networks

Main Arterial Road

Main Town Road

General Street Network

1:2500 @ A3
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OUR1.3 BENCHMARKS
Benchmark Towns

Tallangatta
Population Size: 900 residents

No. of Trading Shops: 40 approximately 
in or around the main street (Towong 
Street). This equates to one shop per 22.5 
residents.

Distance to Albury : 40 km
Distance to Melbourne: 338 km
Distance to Sydney: 628 km

Moama
Population Size: 3300 residents

No. of Trading Shops: 40 approximately 
in or around the main street (Meninya 
Street). This equates to one shop per 82.5 
residents.

Distance to Albury : 248 km
Distance to Melbourne: 208 km
Distance to Sydney: 825 km

Bethanga
Population Size: 300 residents

No. of Trading Shops: 2 approximately in or 
around the main street (Bridge Street). This 
equates to one shop per 150 residents.

Distance to Albury : 26 km
Distance to Melbourne: 390 km
Distance to Sydney: 599 km

One of the best places to start when creating a 
masterplan for a town is to study surrounding 
towns or towns with similar characteristics to 
gain an understanding of what works and what 
doesn’t. 

For Bellbridge we have analysed surrounding 
towns with similar sizes to gain an understanding 
of such things as how many shops a town with 
around 350 residents can sustain and what sort 
of tourist niches are available. 

We have also studied towns which have lakeside 
locations and how they work to attract tourists.

Tallangatta

Moama

Bethanga

From our benchmark town analysis we have 
determined that there should be one shop 
per 85 residents for Bellbridge. Based on 
this Bellbridge could sustain 3 shops.
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OUR1.3 BENCHMARKS
Benchmark Towns Summary

Kenyon, P & Black, A (2001)
Small Town Renewal, Overview and Case Studies. 
Rural Industries Research & 
Development Corporation.

Summary
This is a review paper on the declining state of many rural Australian towns. The paper investigates 
why some towns are experiencing a large scale of economic and demographic decline, while other 
small communities are showing economic persistence and population stability and even growth. 

The common theme throughout each successful town is Communities taking ownership of their positive 
futures. These Communities are often led by a few innovative people looking at varying ways to 
change their town.

Some of the case study towns include:

 - Deloraine, Tasmania - Population of 2,100

 

 - Donald, Victoria - Population of 1,800

  

 - Tumby Bay, South Australia - Population 1,100

 - Mitchell, Queensland - Population 1,200

- Introduced an annual Tasmanian Craft Fair as a response to the divisions within the com-
munity. It now involves over 200 craftspeople at 15 venues and the attendance of over 
30,000 patrons.
- Formed the Meander Valley Enterprise Centre as a vehicle for the provision of a variety of 
supports for local business.
- Instigation of a variety of community beautification and park projects e.g. Rotary Park,
- Created the Yarns ‘Artwork in Silk’ project, a magnificent portrayal of the Meander Valley on 
a 57 square metre artwork.

-  Formed a housing estate to attract new home buyers to the town - $2,000 prize was giv-
en to the first person to build a house using local contractors.
- Created an industrial estate – in 10 years, 20 business sites have been occupied.
- Combined to establish local development committees and generate the local
entrepreneurial support necessary for development projects.
- Utilised public appeals resulting in a sealed airstrip, lights at the aerodrome, ambulance 
centre and sporting stadium. 
- Holds regular fund raising events for Donald 2000 projects.

- Created an Information Technology Centre (Telecentre) as a telecommunication focal 
point for the community, boosting educational, business and social opportunities.
- Developed a marina - the Tumby Bay Marina is a marina development involving 63 hous-
ing blocks and two commercial sites.
- Focused on retiree attractions - building on the community’s natural beauty, fishing and 
boating advantages and enhanced housing and business infrastructure.
- Instigated beautification projects and streetscaping, e.g. shops and private residences
were repainted and new wooden staircases constructed to connect with the beaches.
- Due to success with streetscaping, locals began to see positive change, and began to
‘talk up the community’.

- Constructed the Mitchell RSL and Combined Sports Club as a premier sporting facility.
- Redeveloped the Kenniff Courthouse as a tourism centre.
- Invested in their main street, providing new public amenities and landscaping.
- Developed the Spa into a resort concept and a major youth employment program with 
council financial support.
- Launched another youth enterprise project - a river boat cruise.
- Formed the Booringa Action Group (BAG) as a vehicle for local development.
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‘Our Bellbridge’ Website

The ‘ Our Bellbridge’ website was set up as a 
way to connect with a diverse range of the Bell-
bridge Community and to keep them up to date 
with what’s happening with the project. 

The website provides all contact details as well 
as email addresses that allows the Community 
to contact the ‘Our Bellbridge’ team directly.

To date there are nearly 2000 hits on the web-
site which is a fantastic result for a town with a 
population of around 350 people.

COMMUNITY CONSULTATION
Our Bellbridge - Website

33
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OURCOMMUNITY CONSULTATION 
Marketing Material - Survey

OUR BELLBRIDGE– COMMUNITY SURVEY 

As part of the , Towong reShir Council has appointed ClarkeHopkinsClarke
Architects to work with the local Community in developing a strategy, to be known as ‘Our Bellbridge’, to
help Bellbridge become a thriving town.

As a first step we’re undertaking a community wide study, ndan want to get an understanding of how you
view Bellbridge – whether you’re a new resident, a life time resident, someone who works in the town, or
a visitor, we’d like to know what you think.

Your input and involvement, including your responses to sthis survey, will be critical to the success of this
project as it will help us to understand how you currently eese your town, what needs to be done in the
future to see Bellbridge prosper, and to ensure that we can alla work together to develop a community
based strategy.

To be successful, this project needs to have the full involvement, support and
ownership by the Bellbridge Community, sebecau

Once all of the surveys are complete there will be a public xhibitionex of the findings along with an
opportunity for you to contribute to the next stage of the ocesspro at the ‘Our Bellbridge’ Community
Notice Board located at the shop and Community Centre..

Once this survey is complete please return it to the geBellbridg shop drop box or alternatively to the
Towong Shire Council Offices.

All responses to this survey are anonymous and will only be usedu for the project.

Thank you for your involvement and we look forward to rkingwor closely with you on this project.

1. Everyone has a different view of Bellbridge. How do you perceive the town at the moment? 
Please tick the most applicable response. 

Desirable place to live

Desirable place to visit

Tired / Declining

Friendly / Strong Community Spirit

Scenic/ Picturesque

Affordable place to live

Environmentally Sustainable / Awareness

Changing

Has an interesting history / character

Good Shopping Services

Relaxing / Peaceful

Creative / Artistic Culture

Diverse Business/Employment Opportunities

Good Sporting / Community Facilities

Tourist Destination

Please provide any further comments: ………………………………………………………………………. 
……………………………………………………………………………………………………………………..
……………………………………………………………………………………………………………………..

SOMEWHAT
AGREE

STRONGLY
DISAGREE

NEITHER
AGREE NOR
DISAGREE

STRONGLY
AGREE

DON’T
KNOW

SOMEWHAT
DISAGREE



3535

B    ELLB      IDGE
 

OUR B    ELLB      IDGE
 

OUR

2. Which of the following things do you think e Bellbridge a better place to live?  would make
Please tick the FIVE most applicable responses.

Housing:
More residential development
Greater diversity in housing types s etc.) (e.g. Townhouses, villas
Attracting new residents / growing the population 

Business:
More business opportunities

Services:
    More shops/cafes etc.
    Creation of Health Services

Environmental:
Becoming a leader in sustainability (waste mi aterwisnimisation, w e, carbon neutral)
A town reliant on ‘green’ renewable energies source of electricity  as the main s
More water reuse / recycling programs 

Transportation:
More public transport
Better bicycle facilities and walking paths

Community:
More youth recreation facilities 
More parks and recreation facilities 
Improvement of the Lake front with walks gardens etc. 
More community facilities (library, community centre)
Creation of sporting facilities

Tourism:
Marketing Bellbridge as a place for tourists to visit
Increased cafés, restaurants, holiday accommodation
A landmark/tourist attractor to br year ing visitors throughout the 
A destination for food, wine and craft 
Having more festivals / events

Other:
………...………………………………………………………………………………………………………………
………………………………………………….……………………………………………………………….……
ould you like the town to be known as? 3. In the future, when people think of Bellbridge, what wo

Please tick the THREE most applicable responses.

A leader in sustainability…to be known as a ‘Green town’
An active town on the water 
A strong arts community (eg galleries, ar rk, craft markets) tists, sculpture parr
A tourist destination on Lake Hume 
A destination for relaxation and rejuvenation 

COMMUNITY CONSULTATION 
Marketing Material - Survey

A town with an interesting calendar of cultural and community events 
A great place to raise a family 
A supportive community for people of all ages 
A beautiful town with parks, gardens and lake front 
A destination for food, wine and craft 
A destination for outdoor recreation (cycling, walking, water sports, competitive sport) 

Your ideas and thoughts: 
…………………………………………………………………………...…………………………………………
……………………………………………………………….…………………………………………………….

4. A little bit about you…. 
Gender: Male Female

Age: 0 10 11 20 21 30 31 40 41 50 51 60 60+

Currently Living: In town Out of town

How long have you lived in your current area: ………….. Years ………….. Months

Where do you work? Albury Wodonga Other:……………

Where do you do your shopping? …………………………………………………………………………………………………………

Why do you shop there? …………………………………………………………………………………………………………

Are you part of a community group or

Sporting Club in Bellbridge, if so which

one/s?

…………………………………………………………………………………………………………

…………………………………………………………………………………………………………

Which festivals/events have you been to in

the last 12 months?

…………………………………………………………………………………………………………

…………………………………………………………………………………………………………



Project Display Space

Website

Shire Council Offices

Bellbridge Lake Hume Shop
3 Murray Place,
Bellbridge, Victoria, 3691

www.ourbellbridge.com.au

32 Towong Street,
(PO Box 55)
Tallangatta, Victoria, 3700

what’s 
the big 
idea?

onecollective
UR B A N D E S I G N S T U D I O

The Bellbridge Masterplan Project is underway 
so share your ideas and help shape the future 
of Bellbridge.  What makes the town great and 
what would make it better?  What is important 
to you now, and what do you think Bellbridge 
should be in 20 years from now?

Share your ideas and get involved!

Our Bellbridge starts 12pm Sunday 26th 
February at the Hume Boat Club, with a 
complimentary BBQ , refreshments and a 
bouncy jumping castle for the kids so come 
find out more and meet the project team.

www. .com.auB    ELLB      IDGEOURwww. .com.auB    ELLB      IDGEOUR

ClarkeHopkinsClarke Architects and OneCollec-
tive Urban Design Studio have been appointed by 
Towong Shire Council to work with the Community 
on the ‘Our Bellbridge’ project.  

They are a multi-discipline team that has experi-
ence in planning, design, consultation and thinking 
about what makes places and spaces inviting, en-
gaging and lively. Each has experience working on 
the planning of new places and developing strate-
gies for existing places.  More importantly 
they’re looking forward to working with 
the Bellbridge Community on the 
project. 

To find out more about the team visit: 
www.chc.com.au 
www.onecollective.com.au 

Project Display Space 
Open -

How and Why You 
Should Get Involved?

What is a masterplan?

Website is Launched -
www.ourbellbridge.com.au is up and 
running.  

The site will be both a record of what’s 
happened so far and what’s happening next 
as the project progresses.  You will be able 
to download documents on the project such 
as concept ideas for the town and additional 
surveys.

What is ‘Our Bellbridge’?

As part of the Bellbridge Masterplan and Strategy, 
Towong Shire Council has appointed 
ClarkeHopkinsClarke and One Collective to work 
with the local community with the intention of 
developing a strategy, to be known as ‘Our 
Bellbridge’ to see Bellbridge continue to grow 
and thrive as a town.  

The goal is to make sure that Bellbridge is a place:

- where people of all ages want to live
- that offers a variety of residential options   
           to existing and future residents 
- which supports the community with a range  
 of community services
- that celebrates its unique lakeside location
- where people can be part of a vibrant 
 community
- that can continue to grow and attract 
 tourism and investment

These things don’t just happen…there need’s to be 
a plan that’s developed for and with the help of the 
community.  The consultant team is here to facilitate 
and help develop the strategy but we can’t do it 
without your help.

Your input during the project will be 
critical to it’s success.

A comprehensive consultation process will be criti-
cal to the success of this project which is why the 
‘Our Bellbridge’ team is going to be out and about 
at the Community Open Day. We want to learn as 
much as possible about Bellbridge, so come and 
visit us at the Hume Boat Club on the 26th of Feb-
ruary to talk to the team.

Why not start with the survey? Visit the 
Display Space in the Bellbridge Lake 
Hume Shop? Come along to the 
Community Open Day? Log on to the 
website?

A masterplan is a plan for the future of a town. It 
is created by analyzing the current situation of the 
town, identifying what are the current issues and 
what are the potentials for the future.

The masterplan is a plan identifying short term 
goals such as over the next 1 - 5 years, and longer 
term goals to be implemented within the next 10 - 
15 years.

The plan is a guide for the future growth of the 
town and is designed to be re - assessed in the 
future when the needs of the town change.

‘Our Bellbridge’ - 
Community Open Day -
Where: Hume Boat Club, 
    Bethanga Road, Bellbridge
When: Sun 26th February 2012
Who: Our Bellbridge Team

Where: Bellbridge Lake Hume Shop, 
    3, Murray Place, Bellbridge.

Come along to the official opening of the ‘Our Bellbridge’ 
Masterplan Project.

You will be able to give your ideas and thoughts on the 
masterplan for your town, find out more about the 
project and enjoy a complimentary BBQ , refreshments 
and bouncy jumping castle for the kids. So come along 
and lets get the conversation started!

Are housing options and 

affordability important to you ?

Do you think the population of 

Bellbridge should grow?

Would you be happy to have more 

tourists / visitors in Bellbridge?

The Consultant Team
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The Survey - About - 
During February 2012, every household in 
Bellbridge will get a copy of the ‘Our Bellbridge’ 
Survey which, when completed, will help the team 
to get an understanding of you and what you think 
about Bellbridge today and what could make it a 
better place:

…to visit
…to live in 
…for the future

Please take the time to fill it out.

All surveys are anonymous and the information 
gathered will only be used for the purposes of the 
‘Our Bellbridge’ project. The results will be reported 
back to the community in the Display Space and via 
the website.

Completed surveys can be returned to the 
collection boxes found in the local Bellbridge Lake 
Hume Shop or it can be returned at the ‘Our Bell-
bridge’ Community Open Day at the Hume Boat 
Club on the 26th of February 2012. Alternatively 
you can drop your survey into the Council Offices. 
Please see the survey form for more information. If 
you need extra copies please log onto the website 
or drop into Council. Please return by the 2nd of 
March 2012.
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STRONGLY 
AGREE

Everyone has a different view of Tallangatta. How do you perceive the town at the moment?

Please tick the most applicable response.

Towong Shire Council has appointed a team led by ClarkeHopkinsClarke Architects to work with the local 

community on developing a strategy, to be known as ‘Tallangatta Tomorrow’, to help Tallangatta become a 

thriving town.As a first step we’re undertaking a community wide study, and want to get an understanding of how you view 

Tallangatta – whether you’re a new resident, a life time resident, someone who works in the town, or a visitor, 

we’d like to know what you think.

ToTT  be successful, this project needs to have the full involvement, support and ownership

by the Tallangatta Community, be
tt

cause this is your town and your opportunityitt  ty o shape 

its future.  Once all of the surveys are complete there will be a public exhibition of the findings along with an opportrr unity for 

you to contribute to the next stage of the process at the ‘Tallangatta Tomorrow’ workshop located at 73 Towong 

Street.
Please return your completed survey by the 11th of April 2011 to a partrr icipating shop

displaying the ‘TaT llangatta Tomorrow’ poster in their window or aor lternatively hand deliver or post it to the 

Towong Shire Council Offices. All responses to this survey are a

rr

nonymous and will only be used for the 

Tallangatta TomTT
orrow project.

Thank you for your involvement and we look forward to working closely with you on this project.

what’s it like now?

Community Survey

Community Survey

1 .

Please provide any further comments:.............................................................................................................

...................................................................................................................................................................

...................................................................................................................................................................

SOMEWHATAGREE
 NEITHER 

AGREE NOR 
DISAGREE

SOMEWHAT 
DISAGREE STRONGLYGLLDISAGREE

DON’TKNOW
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The Display Space is the place where you 
can see what has and is happening during 
the project. The display will document a little 
about Bellbridge’s past, present and future, 
and will show survey results and what the 
community thinks about Bellbridge and what 
it could become. It’s a place where you can 
provide comments/ feedback and stay 
informed as the project progresses. The 
shop has kindly offered a space for the dis-
play so come along, support your local shop 
and the project. 

Are there enough housing choices 

and opportunities in Bellbridge?

Would you like to see more 

shopping choices in Bellbridge?

Bethanga Road

Be
ll 

Br
id

ge

Project Display Space

Hum
e Boat C

lub
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Coming soon 
the ‘our 

Bellbridge’
display 
space 

Over the next few days the ‘our Bellbridge’ display space will be 
up and running. The Display Space is the place where you can 
see what has and is happening during the ‘our Bellbridge’ 
masterplan project. The display will document a little about 
Bellbridge’s past, present and future, and will show survey 
results and what the community thinks about Bellbridge and what 
it could become. It’s a place where you can provide comments/ 
feedback and stay informed as the project progresses. 

Where: Bellbridge Lake Hume Shop, 
          3, Murray Place, Bellbridge.

onecollective
UR B A N D E S I G N S T U D I O

Community Newsletter

The ‘Our Bellbridge’ newsletter was distributed 
to all Bellbridge households as part of the 
initial Community consultation process. 

The newsletter introduced residents to the 
team, described the masterplan and concept 
design process and also invited them to the 
Community open day.

The Bellbridge Masterplan Project is underway 
so share your ideas and help shape the future 
of Bellbridge. What makes the town great and 
what would make it better? What is important 
to you now, and what do you think Bellbridge 
should be in 20 years from now?

Share your ideas and get involved!

Our Bellbridge starts 12pm Sunday 26th 
February at the Hume Boat Club, with a 
complimentary BBQ , refreshments and a 
bouncy jumping castle for the kids so come 
find out more and meet the project team.

You can keep in touch with what is happening 
on the project by visiting the project display 
space at the local Bellbridge Lake Hume 
Shop located at 3 Murray Place, Bellbridge, 
or alternatively by visiting the website at 
www.ourbellbridge.com.au 

what’s 
the big 
idea?
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Tallangatta
Population Size: 900 residents

No. of Trading Shops: 40 approximately in 
or around the main street (Towong Street).

Distance to Albury : 40 km
Distance to Melbourne: 338 km
Distance to Sydney: 628 km

Moama
Population Size: 3300 residents

No. of Trading Shops: 40 approximately in 
or around the main street (Meninya Street).

Distance to Albury : 248 km
Distance to Melbourne: 208 km
Distance to Sydney: 825 km

Bethanga
Population Size: 300 residents

No. of Trading Shops: 4 approximately in or 
around the main street (Bridge Street).

Distance to Albury : 26 km
Distance to Melbourne: 390 km
Distance to Sydney: 599 km

CASE STUDY DESCRIPTION:
Huskisson is a small coastal town located on Jervis Bay around 2 hours 
South of Sydney.

It has traditionally be a cheaper style camping  holiday area visited by regulars 
who frequented Huskisson yearly. 

Within the last few years however Huskisson has transformed itself into a 
premium cafe / restaurant destination offering a variety of high quality eating 
locations using local produce. The restaurants include cafes, vegetarian, 
asian, indian, mexican and also steak houses. 

Huskisson is now more popular than ever as a destination to live and for 
tourists and is also a holiday destination for a variety of tastes and budgets. 
The flow on effect has been the creation of a large local job market with 
tourist operators also opening up with the influx of visitors.

Traditionally residents would commute to the Commercial hub of Nowra 
for work, now however there are a variety of jobs located within the small 
town. 

Bellbridge has the possibility to capitalise on its lakeside position and holiday 
market by potentially using some of the ideas that Huskisson have used such 
as the utilisation of fresh local produce to create jobs and a vibrant town to 
attract tourist and permanent residents.

cafe town?

CA
SE

 S
TU

DY
 T

OW
NS Case Study #1

shop town?
Case Study #2

FACT SHEET - 

LOCATION: 190km’s South of Sydney 
and 200km’s East of Canberra

POPULATION: 778 people.

INDUSTRIES: Tourism
  
COMMUNITY FACILITIES:
- bowls club
- rsl club
- showgrounds (horse riding etc.)
- public pool

AVERAGE HOUSE PRICE: 
approx. $435,000

CASE STUDY DESCRIPTION:
Is there a need for additional shops / restaurants / 
cafes in Bellbridge? Do the Bellbridge Community want 
additional services in town?

These are questions that we will be asking ourselves 
during the ‘Our Bellbridge’ masterplan project. 

To begin we have analysed some surrounding towns 
to get an idea of their population sizes and how many 
shops are located within them. This will give us an idea 
of whether Bellbridge is in need of some additional 
shops / cafes / services etc. Some of the towns we 
have analysed are shown below.

How does the
water level 
of Lake Hume 

effect 
Bellbridge?
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WHAT’S IT ABOUT?
Currently there are many positives to the town of Bellbridge, with its great:

- waterfront location, 
- picturesque scenery, 
- solar aspect, 
- close proximity to a large commercial hub in Albury, 

however every town has issues and we want to find out what you think 
Bellbridge’s are?

> Is it an issue that it is a commuter town?

> Is it an issue that there are a high percentage 
of holiday homes in Bellbridge?

> Is it an issue that there is no public 
transport?

These are just some of the questions that we will be asking over the next few 
months.

As part of the Bellbridge Masterplan and Strategy, Towong Shire Council 
has appointed ClarkeHopkinsClarke, Outlines and One Collective to work 
with the local community with the intention of developing a strategy, to be 
known as ‘Our Bellbridge’ to see Bellbridge continue to grow and thrive as 
a town.  

The goal is to make sure that Bellbridge is a place:

- where people of all ages want to live
- that offers a variety of residential options to existing and future 
      residents 
- which supports the community with a
 range of community services
- that celebrates its unique lakeside location
- where people can be part of a vibrant 
 community
- that can continue to grow and attract 
 tourism and investment

These things don’t just happen…there need’s to be a plan that’s developed 
for and with the help of the community. The consultant team is here to 
facilitate and help develop the strategy but we can’t do it without your help.

Your input during the project will be critical to it’s success, so fill out a survey, 
visit the website or keep up to date with what’s happening on the Community 
Notice Board at the Bellbridge Lake Hume Store.

MASTERPLAN

THE

HOW AND WHY YOU SHOULD GET INVOLVED: 

A comprehensive consultation process will be critical to the success of this project which is why the ‘Our Bellbridge’ team is 
going to be out and about at the Community Open Day. We want to learn as much as possible about Bellbridge, so come and 
visit us at the Hume Boat Club on the 26th of February to talk to the team.

Why not start with the survey? Visit the Display Space in the Bellbridge Lake Hume Shop? Come along to the Community Open 
Day? Log on to the website at www.ourbellbridge.com.au?

WHAT IS A MASTERPLAN: 

A masterplan is a plan for the future of a town. It is created by analyzing the current situation of the town, identifying what are 
the current issues and what are the potentials for the future.

The masterplan is a plan identifying short term goals such as over the next 1 - 5 years, and longer term goals to be implemented 
within the next 10 - 15 years. The plan is a guide for the future growth of the town and is designed to be re - assessed in the 
future when the needs of the town change.

ARCHITECT LANDSCAPE ARCHITECT URBAN DESIGNER

WHO’S INVOLVED: 

onecollective
UR B A N D E S I G N S T U D I O
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Community Notice board

The ‘Our Bellbridge’ Community noticeboard 
has been set up at the Bellbridge Lake Hume 
Store.

The noticeboard will provide information on 
the project and its progression, whilst there is 
also a ‘what’s your big idea’ board for Commu-
nity members to write down their ideas for the 
town’s masterplan. 

COMMUNITY CONSULTATION 
Community Noticeboard
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TOURISM

would you 
like to see 
more tourism 

within 
Bellbridge?

01

01

02

02

04

03

04

Boat Rides

Markets

Fishing Tours

Mountain Bike Riding Tours

SUSTAINABILITY

is environmental 
sustainability 
important to 

you?

01

01

02

02

03

03

04

04

Solar Panels / Farms 

Community Vegetable Garden

Local Bike Hire

Public Transport

LANDSCAPING

what sort of 
landscaping 
would you 
like to 
see in 

Bellbridge?

Shade Structures

Children’s Play Equipment

Sculptural Water Access Points

Waterfront Seating Areas Deck Viewing Areas

Seating Areas

01

01

02

02

03

03

04

04

05
06

05 06

HOUSING

what sort of 
houses would 
you like to 

see in 
Bellbridge?

Maybe you 
don’t want 
to see any 
new houses?

01

01

02

02

03

03

04

04

05

05

Apartments

Modern Houses

Townhouses

Double Storey Modern Display Houses

Modern House Extensions

38

Community NewsletterCOMMUNITY CONSULTATION 
Community Noticeboard
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Community Workshop Description 
This was the Community Consultation Workshop for the ‘Our Bellbridge’ project at the Community 
Centre. These were conducted on the 26th February 2012 with the ‘Our Bellbridge’ masterplan project 
officially opened by Mayor (Cr) Debbie Gadd.

The purpose of these meetings was to meet with the Bellbridge Community and key stakeholders to get 
their ideas and views for the Bellbridge Masterplan project. It was also important for the Consultation 
team to gain a presence and trust within the Community.

The Community Open Day was a great success with close to 100 people (20% of the Bellbridge 
population) attending. People braved the wet conditions to come along to the Berringa Kindergarten to 
meet the project team, find out about the project and help to shape the Bellbridge masterplan. 

Overall the local Community has a very positive view of Bellbridge, with some passionate discussions 
about what is good about the town and what could be done to improve it. It was clear to see that 
many surrounding towns are passionate about Bellbridge with some local residents from towns such 
as Bethanga also coming along and wanting to get involved to make sure that Bellbridge has a bright 
future.

COMMUNITY CONSULTATION 
Community Open Day



40

Small percentage of holiday houses
Berringa newspaper
Like that big city is accessible not in town
Town is supportive of green energy
Tranquillity of town
Good mix of youth and elderly
6 busses leave every morning
Street lights not turned on
No pubs quiet
No red paths , quiet
Rural character
Good child services
Want a green town
Boat races, fishing events annually

Issues with Town

Not many activities to bring the community together
No central community place
People don’t feel as though they are part of Towong Shire
Social activities out of Albury
Seasonal social community is strong in summer
No pub or licensed facilities – social impacts undesirable
No restaurants/retail
Road +Patching on streets in town, poor surface
Gravel on roads, no sealing
Vehicle access to house on hill
Road on Bellbridge side on bridge, black spot Riverina/Pines road
Issues with boundary of two councils
Lack of bus services, boarder issue with kids school in NSW
Surfacing to tennis court & new play equipment
Improved walking tracks
More maintenance on foreshore
More picnic tracks/seating/Amenities on foreshore
No toilet facilities outside town
Zoning issues
Nicholson’s gap to old Tallangatta road sealing
No fuel outlet
No youth recreation facilities
No progress is positive
No fire station
Sewerage treatment plant location & capacity

COMMUNITY CONSULTATION 
Community Open Day - Consultation Notes

The Community Open Day was a great success with around a quarter of the town braving the wet conditions to
come along to the Berringa Kindergarten to meet the project team, find out about the project and help to
shape the Bellbridge masterplan. Overall the local Community has a very positive view of bellbridge, with some
passionate discussions about what is good about the town and what could be done to improve it. It was clear
to see that many surrounding towns are passionate about Bellbridge also with some local residents from
towns such as Bethanga also coming along and wanting to get involved to make sure that Bellbridge has a
bright future.

The ‘Our Bellbridge’ team will now take all the Community feedback, Big Ideas and Information from the
surveys and use this to help to start to shape the Masterplan for Bellbridge. They will be working behind the
scenes with Community Groups to get the best outcome for the future of Bellbridge.

We will present a preliminary masterplan for comment at the Project Display Space at the Bellbridge Lake
Hume Shop over the coming weeks. You will get a chance to comment on the masterplan and have your say on
what you like, what you think the masterplan is missing and provide any additional ‘Big Ideas’ that you think
would help to make Bellbridge a great place for the future.

Bellbridge Workshop Session #1 – 26th February 2012

What do you like??

Consistent water
Accessibility in macro scale
Strong community spirit
Family orientated
Peace and Quiet
Not a thorough fare town
Walking tracks
Good extracurricular facilities
The Bridge
Good fishing + boat access
Relaxed outdoors atmosphere
Scenic location
Safe community
Good lifestyle
Good distance from Albury
Enjoy boat club
No public housing
Social functions at boat club
Smaller communities – positive
Community centre, Berringa community centre
Good location to Bethanga facilities
Rotary club is very attractive
Out of the way

Issues with Town

Mitta road traffic
Cars accessing foreshore , parking zones
North side of bridge not developed
No pedestrian access from resort
No stopping for lookout area for bridge
No information on Bethanga bridge, info booth
A lot of opportunity to develop boat area
Issue with people camping illegally on foreshore
Water filtration
Signage, way finding to boat ramp
Cars on walking track need marked surface
No jets, no spots to tie up boats
Poor visual entry into town, council farm gate
No green waste collection
Formalise boat ramp
Miss out on services funding
No progress for many years
Lack of land available. Affordable prices
No big shopping plaza, small scale
No bus service ( once a week)
No fuel access
Poor mobile service, Telstra poor
Additional children’s/ doctor service
No commercial kitchen
Only get 2 bin ticket per year
Need upgrade of sewage/ waste/ maintenance
General town maintenance
Boat club repairs required
Poor foreshore, hard surface path
No natural gas NBN to town
No fuel/supermarket
No commercial accommodation
Community open to develop idea of boatshed
Existing subdivision plan 1960’s
Staging res estate

Ideas

Community Oven
Farmers Market

jetties, no spots to tie up boats
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OURCOMMUNITY CONSULTATION 
Marketing Material - Survey Results

2. Which of the following things do you think would make Bellbridge a better place to live?  
Please tick the FIVE most applicable responses. 

Housing:
More residential development 
Greater diversity in housing types (e.g. Townhouses, villas etc.)
Attracting new residents / growing the population 

Business:
More business opportunities 

Services: 
     More shops/cafes etc. 
     Creation of Health Services 
Environmental:

Becoming a leader in sustainability (waste minimisation, waterwise, carbon neutral)
A town reliant on ‘green’ renewable energies as the main source of electricity 
More water reuse / recycling programs 

Transportation: 
More public transport 
Better bicycle facilities and walking paths 

Community:
More youth recreation facilities 
More parks and recreation facilities
Improvement of the Lake front with walks gardens etc. 
More community facilities (library, community centre)
Creation of sporting facilities 

Desirable place to live

Desirable place to visit

Tired / Declining

Friendly / Strong Community Spirit

Scenic/ Picturesque

Affordable place to live

Environmentally Sustainable / Awareness

Changing

Has an interesting history / character

Good Shopping Services

Relaxing / Peaceful

Creative / Artistic Culture

Diverse Business/Employment ssOpportunities

Good Sporting / Community Facilities

Tourist Destination

SOMEWHAT
AGREE

STRONGLY
DISAGREE

NEITHER
AGREE NOR
DISAGREE

STRONGLY
AGREE

DON’T
KNOW

SOMEWHAT
DISAGREE

1. Everyone has a different view of Bellbridge. How do you perceive the town at the moment? 
Please tick the most applicable response.

The results of the Community Survey 
have helped to give the project team an 
understanding of the Community and let them 
express their thoughts on the town and their 
desires for the future.

The majority of respondents wanted to see:

- More shops / cafes within town
- Sustainable population growth within the town
- Beautification of the lakefront and foreshore
- More business opportunities
- Environmental sustainability promoted within 
the town. 
- The active and friendly character of the town 
retained.
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OURCOMMUNITY CONSULTATION 
Marketing Material - Survey Results

A great place to raise a family 
A supportive community for people of all ages 
A beautiful town with parks, gardens and lake front 
A destination for food, wine and craft 
A destination for outdoor recreation (cycling, walking, water sports, competitive sport) 

Your ideas and thoughts: 
…………………………………………………………………………...…………………………………………
……………………………………………………………….…………………………………………………….

4. A little bit about you…. 
Gender: Male Female

Age: 0 10 11 20 21 30 31 40 41 50 51 60 60+

Currently Living: In town Out of town

How long have you lived in your current area: ………….. Years ………….. Months

Where do you work? Albury Wodonga Other:……………

Where do you do your shopping? …………………………………………………………………………………………………………

Why do you shop there? …………………………………………………………………………………………………………

Are you part of a community group or

Sporting Club in Bellbridge, if so which

one/s?

…………………………………………………………………………………………………………

…………………………………………………………………………………………………………

Which festivals/events have you been to in

the last 12 months?

…………………………………………………………………………………………………………

…………………………………………………………………………………………………………

Tourism:
Marketing Bellbridge as a place for tourists to visit 
Increased cafés, restaurants, holiday accommodation
A landmark/tourist attractor to bring visitors throughout the year 
A destination for food, wine and craft
Having more festivals / events

Other:
…………………………………………………………………………...…………………………………………
……………………………………………………………….…………………………………………………….

3. In the future, when people think of Bellbridge, what would you like the town to be known as? 
Please tick the THREE most applicable responses.

A leader in sustainability…to be known as a ‘Green town’ 
An active town on the water 
A strong arts community (eg galleries, artists, sculpture park, craft markets) rr
A tourist destination on Lake Hume
A destination for relaxation and rejuvenation
A town with an interesting calendar of cultural and community events

42%
0% 4%

70%
average of 9 2

30%
8%

35% 15%
Lavington - 3%
Tallangatta - 3%
Retired - 44%Albury / Wodonga  - 80%

- ‘We need a retail precinct’ - ‘We need a focal point on our waterfront’ - Less cars on nature strip’
- ‘Walking track needs to be improved’ - ‘Cafe town on the waterfront’ - Child’s playground’
- ‘Encourage a stronger Community’ - ‘Access to all parts of the foreshore’

Convenience and Variety
No - 56% Neighbourhood Watch - 10%Hume Boat Club - 18%

Horse - 2% Yoga - 2% CFA - 2% Playgroup - 2%Landcare - 8%

Australia Day, Albury Show, Carols by Candlelight, 
Tallangatta Rodeo, Bethanga Carnival, Boat Club Events

8% 30% 27% 23%
58%
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The results of the Community survey, site analysis and Community consultation have helped to 
shape the proposed Bellbridge masterplan. During these processes the team has considered 
how the strategy can make the best contribution to the quality of life in Bellbridge as well as 
making it an attractive place for people to visit.

One of the biggest issues with the town is that there are little to no services (retail, public 
transport, sporting etc.) due to the towns size and as such for the town to obtain these 
services the Community accepts that the town will have to grow in population.

The Community consultation has helped the ‘Our Bellbridge’ team break down the masterplan 
into distinct parts being:

3.1 - Foreshore and Landscaping

3.2 - Bellbridge Village

3.3 - Children’s Services

3.4 - Waste Water

3.5 - Residential Growth



MASTERPLANNING
Proposed Masterplan 1. Upgraded walking trail

2. Covered picnic area

3. Seating

4. Future development of early 
childhood services - including 
provision for future expansion 
of preschool playground area

5. Existing vehicle access 
retained

6. Formalised car park, 
including long vehicle car 
parking

7. Upgrade to landscaping on 
Roy Williams Park

8. OPTION ONE - Upgrade 
existing playground on Roy 
Williams Park

9. OPTION ONE - Retain and 
upgrade tennis courts on Roy 
Williams Park

10. OPTION ONE - New 
skatepark / BMX / informal half 
court on Roy Williams Park

11. OPTION TWO - New 
playground on foreshore 
(maintain existing playground 
at Roy Williams Park)

12. OPTION TWO - New tennis 
/ netball / basketball court on 
foreshore

13. OPTION TWO - New 
skatepark / BMX / informal half 
court on foreshore

14. Viewing platform

15. Village Green

16. Boat club development

17. New Bellbridge entry sign

18. Traffic calming measure

19. Public art

20. Future decommissioning 
and removal of toilet block, 
toilets to be integrated into 
boat club development

21. Erosion control measure

22. Increased waste water 
capacity

23. Future residential 
development. Proposed staged 
subdivision. Provisional design 
only.

24. Long term retail growth (10 
years plus)

23

22

7

LEGEND:

3.5 - RESIDENTIAL GROWTH

3.4 - WASTE WATER

3.2 - BELLBRIDGE VILLAGE

3.1 - FORESHORE + LANDSCAPING

3.3 - EARLY CHILDHOOD SERVICES

Council continues to 
advocate on behalf of 
the community for the 
upgrade of Pines road

4

refer to enlarged Village Concept

3

3

3

19

19

3

2

9

10

11

12

13

1

1

18

2

2
2

3

8

14

15

21

21

6

16

17

17

20
24

Public Access Road
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The lake and foreshore is the real heart of Bellbridge and is in desperate need 
of an upgrade. Once again the overwhelming majority of the Community has 
expressed a desire for improved walking tracks and recreation areas on the 
foreshore. 

There is also a real need to formalise the current car parking arrangements as 
there is a dangerous mix of pedestrians and cars using the foreshore.

“We need recreational facilities for our kids 
and to make the most of our natural sur-
roundings.”

“We are an active town and need 
better sporting facilities.”

“Our unique identity comes from the water.”

MASTERPLANNING 
3.1 - Foreshore + Landscaping

NORTH

3.1 - FORESHORE + LANDSCAPING

45
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- Design concept -

B    ELLB      IDGE
 

OUR
PRECEDENCE

Revegetation zone: Due to the mix of vehicles 
and trailers using the foreshore over the years 
the vegetation has become very sparse.
The planting of native plants and trees around 
prominent points along the foreshore will 
help to beautify the area whilst attracting 
more people to use and enjoy the area. 
Landscaping and fence posts will help to deter 
vehicles.

Upgrade of the existing foreshore trail 
with seating areas, new trail topping and 
landscaping will promote an active lifestyle 
within the town.

New Bellbridge Entry Signage.

New erosion control measures at existing 
stormwater outlet points will help filter 
water entering the lake, provide erosion 
control to the foreshore, improve the 
appearance of the area and reduce runoff 
smells.

Covered picnic areas.

Trailer parking and boat dropoff point.

NORTH
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OURStrategic Overview

Preliminary Strategy



PRECEDENCE
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OURConcept Plan

Preliminary Concept Plan



The overwhelming majority of the Community expressed a desire for more retail 
facilities within the town. 

The majority of the money spent on retail items is done outside of the town and 
as such there is an opportunity with the proposed increased population to create 
a small retail Village and town centre for Bellbridge. This would provide jobs for 
residents, whilst helping to keep money within Bellbridge.

MASTERPLANNING 
3.2 - Bellbridge Village

NORTH

3.2 - BELLBRIDGE VILLAGE

“We need a place where the 
community can get together.”

4949
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2

3

1

4

6

7

New Bellbridge Village

Refurbished/New Boat Club

Potential new skatepark/BMX/informal half court 
on foreshore

Formalised car park including long vehicle parking

New vehicle access points.

New active street frontage/built form to create 
gateway entry to town.

New recreation zone.

Possibility to capture views.

Retain existing native trees.

3

2

1

4

Remove and relocate toilet block

Retention of existing Boat Club vehicle access

Potential new tennis / netball / basketball court on 
foreshore

5

7

6

PRECEDENCE

NORTH

5
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13

18
9

1

1

1

15

10

17

63

3

4

3

7

1216

11

8

5

14

14

2

2

12

NORTH

Village Concept

5151

LEGEND

Upgraded Walking Trail

Covered Picnic Area

Seating

Existing Vehicle Access Retained

Formalised Car Park, including Long Vehicle Parking

OPTION TWO - New playground on foreshore (maintain 

existing playground on Roy Williams Park)

OPTION TWO - New tennis / netball / informal half court on 

foreshore

OPTION TWO - New skatepark / BMX / informal half court 

on foreshore

Secure access point to boat ramp

Existing Boat ramp

Viewing Platform

Village Green

Boat Club development

New Bellbridge entry signage

Future decommissioning and removal of toilet block, toilets 

to be integrated into boat club development

Erosion control measure

Long term retail growth (10 years plus)

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

BMX Park & Half Court Precedence
Eastern Beach, Geelong

51
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BOATHOUSE
PRECEDENCE

Public Community Room

Boat Club Room

to boat ramp

Village Green

Viewing Platform

seating 
benches

M FDIS.

NORTH
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Boat Club Concept

Boat Club Perspectives
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High Street Concept Hidden Roadway ConceptHigh Street Concept Foreshore Park Aspect HidHH dd R d CCCCCCC t Commercial Frontage Concept

NORTH
5353

Boat Club Zone

Boat Club

LEGEND:

Community Centre

Restaurant

Specialty Shops

Boat Ramp

Supermarket

Viewing Platform
Pontoon

Childcare

Information Centre

These design iteration 
concept images show the 
various proposals that were 
used to create the final 
masterplan for the Village.

Various ideas were explored 
including the creation of a 
central communal square 
with Northerly aspect, 
and providing view vistas 
to preferable aspects 
throughout the site.

Design Iterations:

Design Iterations



creation of community recreation nodescreation of built form to retain viewssafe access retention of existing trees

54
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Design Evolution



creation of a village square creation of secure community managed zones integration of recreation paths

These design evolution 
images show how the 
final masterplan for the 
Village was developed. An 
emphasis on view lines to 
Lake Hume determined 
the articulation of built 
form, whilst  the desire to 
maintain existing trees led 
to the development of a 
central communal space 
around an existing mature 
gum tree. The space will 
provide panoramic views 
across the foreshore 
parkland. 

Design Evolution:
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“We are losing new residents as we don’t 
have adequate childcare facilities.”

MASTERPLANNING 
3.3 - Children’s Services

The lack of children’s services - especially early childhood and daycare facilities 
-  was a major issue for residents within the town. The lack of adequate facilities 
has meant that existing families have had to move away and new families are 
deterred from moving to Bellbridge.

NORTH

3.3 - CHILDREN’S SERVICES

5656
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Playgrounds:

Option 1: Upgrade existing playground on Roy 
Williams Park.

Option 2: New children’s playground on 
foreshore (maintain existing playground on Roy 
Williams Park).

Dedicated early childhood centre delivering 
a range of children’s services including pre-
school and daycare. 

PRECEDENCE

NORTH



From the community consultation it was clear to see there are currently issues with the existing water treatment plant. The 
proximity of the plant to town creates odours at certain wind conditions whilst its capacity potentially restricts growth within 
the town.

At present, wastewater is collected in a gravity system and pumped to the lagoon based treatment facility located above 
the township.  Reclaimed water (treated effluent) is temporarily retained in the winter storage before being pumped in an 
easterly direction over the ridge to the reclaimed water irrigation site, where it is used for agricultural production.

The wastewater management infrastructure would need to be augmented to accommodate significant growth in Bellbridge.  
The four main options to be considered as part of the master planning process include:

1. Increase capacity of wastewater treatment plant (WWTP) and reuse   
infrastructure

2. Pipe raw wastewater to Lake Hume Village WWTP
3. Relocate WWTP and reuse infrastructure
4. Augment WWTP to produce reclaimed water fit for urban reuse.

1. Increase capacity of WWTP and reuse infrastructure
This would be the business as usual approach.  The existing WWTP would be upgraded on the existing site to manage 
increased wastewater volume and loads, as required.  The capacity of the reclaimed water infrastructure would also need to 
be increased to manage increased reclaimed water volumes.  This would involve extending the reclaimed water rising main 
to additional irrigation areas and construction of another winter storage near the new irrigation areas.  

2. Pipe raw wastewater to Lake Hume Village WWTP
This would involve decommissioning the existing WWTP and reclaimed water infrastructure and transferring raw wastewater 
to the Lake Hume Village WWTP.  Under this arrangement Albury City Council would manage the treatment and use of 
reclaimed water on behalf of North East Water.  The sewer rising main that transfers the wastewater would either be 
attached to Bethanga Bridge or bored under Lake Hume.

3. Relocate WWTP and reuse infrastructure 
This would involve constructing a new WWTP and decommissioning the existing WWTP.  At this stage, it is envisaged 
that a new WWTP could potentially be located south east of Bellbridge, on the other sider of the ridge.  The capacity of 
the reclaimed water infrastructure would also need to be increased to manage increased reclaimed water volumes.  This 
would involve using the existing irrigation area and extending the reclaimed water rising main to additional irrigation areas.  
Another winter storage would also need to be constructed near the new irrigation areas.  

4. Augment WWTP to produce reclaimed water fit for urban reuse
This would involve augmenting the existing lagoon-based WWTP to a mechanical WWTP to produce premium-reclaimed 
water that is fit for urban and agricultural use.  Premium reclaimed water would be supplied to the lots in the new 
development via a third pipe, available for indoor (laundry and toilet) and outdoor use (residential outdoor and public open 
space).  Premium reclaimed water could also be available to the existing lots if a third pipe was retrofitted in the existing 
development.  The existing winter storage and agricultural irrigation area would continue to be used; however the need for 
additional reclaimed water infrastructure would be deferred.  This approach would also result in potable substitution, which 
would defer an upgrade to the water treatment plant and treated water storage to meet increased demand. 

MASTERPLANNING 
3.4 - Waste Water

5858
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Pumping waste to Lake Hume Village 
WWTP for treatment.

Relocation of plant to more remote part 
of Bellbridge.

Upgrade the current plant to reduce 
smells and allow for future growth.

EXISTING SEWERAGE 
TREATMENT PLANT

POSSIBLE OPTIONS TO ADDRESS INCLUDE:

NORTH

Water supply

At present, water is extracted from Lake Hume, via an offtake on the Bethanga Bridge, 
and pumped to a water treatment plant located above the township.  Treated water 
is pumped to treated water storages, where it is gravity fed to existing lots via a re-
ticulated pipe-network.  The water supply infrastructure would need to be augmented 
to meet increased demand from significant growth in Bellbridge.  The capacity of the 
water treatment plant would need to be increased and additional treated water storage 
would also be required. It is anticipated that any augmentations would take place near 
the existing location of the infrastructure.



“We need to manage future 
growth within our town.”

60

3.5 - BELLBRIDGE RESIDENTIAL GROWTH

The original masterplan for Bellbridge proposed growth area to the North of the 
town (shown in red). This land is still vacant with a portion already zoned as TZ 
(Township Zone) allowing for residential development with the second portion 
zoned as RAZ (Rural Activity Zone) allowing itself to potential rezoning to allow for 
future residential development.

The proposed masterplan has been designed to provide optimised Northerly 
aspect to many of the blocks, whilst a mix of traditional lot sizes (approx. 800sq/m) 
and larger lot sizes (1500sq/m) has been proposed to create a mix of residencies 
within the town and attract a variety of residents.

The proposal is for an additional 206 lots potentially doubling the population of the 
town.

MASTERPLANNING 
3.5 - Residential Growth
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 FUTURE RESIDENTIAL SUBDIVISION
 15 year staged new residential subdivision.

1

EXISTING PARK TO HAVE 
LANDSCAPING UPGRADE
Existing park to be upgraded with additional 
playground facilities and landscaping.

EXISTING TENNIS COURTS
Possible relocation or reuse of site.

2

2

22

23

Delivery of a traffic calming measure

Stitch into existing street form.

New entry points designed to allow for 
future growth

Utilisation of landscaping to create better 
street presence.

Blocks are designed to take advantage of 
surrounding views + optimum solar aspect.

Landscape node points to create Bellbridge 
community private zones.

New gateway with signage and landscaping 
for Bellbridge.

PRECEDENCE
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- Site Analysis:

The site is on steep terrain 
with a fall of around 25 - 
30m from East to West. This 
creates many challenges 
during 
construction, however it 
allows for water and pan-
oramic views from almost 
every property.

Legend:

B    ELLB      IDGE
 

OUR

62

Site Analysis Lot Layout



- Green Spine:

The green spine is a cen-
tral landscape feature of 
the proposed residential 
estate and follows an ex-
isting natural swale with 
native grasses and shrubs 
whilst also creating a cen-
tral connection between the 
residents. Within the green 
spine are some smaller 
communal parkland areas.
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Green Spine



MASTERPLANNING 
3.6 Final Masterplan Proposal

NORTH 64
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MESSAGE 

 

 

 

 

 

 

 

 

 

 

 

 

The ‘Our Valley, Our Future’ project is all about 

creating a strong, sustainable and vibrant 

community for everyone who lives, works and plays 

in the Mitta Valley. 

 

The project builds on the fact that small 

communities which are great places to live, work 

and visit are essential to the sustainability of rural 

Victoria. 

 

‘Our Valley, Our Future’ is a collaboration between 

the Mitta Valley Advancement Forum, Gardiner 

Foundation’s Strengthening Small Diary 

Communities Program, Alpine Valleys Dairy 

Pathways Project and Towong Shire Council. 

 

The project is managed by a committee of project 

partners and community members, and will run for 

the next three years with a project manager. After 

that, it is up to us as a community to work with our 

partners to achieve our goals. 

 

The committee has worked with the greater 

community over the past twelve months to better 

understand the needs and desires of the people 

who live, work and play in the Valley. 

 

The community insights gathered through the 

consultation period have been critically assessed 

and compiled into the development of the Mitta 

Valley Community Plan. 

 

Over the next three years, the ‘Our Valley, Our 

Future’ project will focus on supporting the local 

economy, building local opportunities, increasing 

capacity and skills and creating sustainable 

partnerships. The project will bring many 

opportunities to the Valley – the opportunity to 

plan together, to achieve projects, to access 

funding and to build our community’s capacity. 

 

We are very excited to launch the Mitta Valley 

Community Plan and look forward to working 

together with the community to implement it. 

 

To get involved, you can contact the project team 

at mail@ourvalley.com.au or the Project Manager, 

Jaime Carroll on 0448 013 395. 

 

mailto:mail@ourvalley.com.au
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OVERVIEW 
 

 

 

The ‘Our Valley, Our Future’ project is all 

about creating a strong sustainable and 

vibrant community for everyone. It is about 

us understanding what our needs are and 

what we want our future to look like. 

Importantly, it is also about recognising what 

we need to do to achieve this future. 
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OUR FOCUS 
 

 

We understand that our community is interconnected, and that our capacity to achieve a strong and vibrant 

future will be based on our ability to focus on and address a range of different priorities and needs. 

 

 
 

 

 

 

Our Community 
• Health, well-being, and 

community services 

• Recreation, sport, arts and culture 

• Community connectedness 

Our Economy 
• Employment 

• Business development and 
growth 

• Education and upskilling 

Our Place 
• Information services and 

communication 

• Urban design and housing 

• Environment and heritage 

Mitta 
Valley 
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OUR INSIGHTS 

To better understand the issues, needs, and priorities of the community, the steering committee and project 

manager has undertaken community consultation in the form of visitor surveys, community surveys and a 

community planning day. 

 

Consultation activity 
 

Date Activity Who participated 

29 March 2013 

–  

12 April 2013 

Our Valley Our 

Future Visitor 

Survey 

41 people completed and submitted surveys:  

 44% of visitors are couples, and 34% visit on their own, 19% are 

families and 5% come in groups. 

 76% of visitors are aged over 50 years, and 22% are aged in their 

thirties. 

 40.4% came to visit family or friends, 24.5% were after a short 

getaway and 19.3% came for outdoor activities. 

 41.4% stayed with family or friends, and 17.2% camped. 

 People stayed for an average of 3 nights.  Visitor nights ranged 

from 0-14 days. 

 90.2% had visited the area before. 

 97.6% said that they would return. 

 47.7% heard of the Mitta Valley through friends, 22.7% through 

family and 11.4% through the internet. 

 22% were from Albury/ Wodonga, 2.4% from Tallangatta, 16.8% 

from regional Victoria and 12.1% from Melbourne.  4.8% travelled 

from regional NSW with 9.7% travelling from Sydney.  19.4% 

travelled from Canberra and 2.4% from Rockhampton in far north 

Queensland.  The biggest distance travelled by tourists was from 

Karratha 2.4% and Perth 4.9%. 

20 May 2013 –  

3 June 2013 

Our Valley Our 

Future 

Community 

Survey 

97 people completed and submitted surveys: 

 Gender – 42.7% male and 57.3% female. 

 Age – 2.1% are under 20 years, 45.7% are aged 21-50 years, and 

52.1% are aged 51 years of over. 

 Currently living – Mitta Mitta 22.2%, Rural/farm 26.3%, Dartmouth 

18.2%, Eskdale 15.2%, and Tallandoon 6.1%. 

 12.1% of respondents were non-residents. 

 Respondents have lived in Mitta Valley for an average of 23.3 

years. 

23 June 2013 Our Valley Our 

Future 

Community 

Planning Day 

Over 100 people participated in the planning day. For the 50 people who 

completed personal information: 

 Gender – 46.8% male and 53.2% female. 

 Currently living – Mitta Mitta 40.0%, Dartmouth 10.0%, Eskdale 

27.5%, and Tallandoon 5.0%. 

 12.1% of respondents were non-residents. 

 
 
In addition to the consultation activity listed above, the Our Valley, Our Future project also had access to two 

summary reports prepared by University of Melbourne PhD student Michael Santhanam-Martin. His research is 

looking at how agriculture contributes to the sustainability of rural communities, and he's looking at the dairy 

industry in the Mitta Valley as his case study. Between August 2012 & May 2013 Michael carried out 25 

interviews on dairy farms and 18 interviews across the wider community. 64 people in total participated in 

these interviews. 
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OUR PRIORITIES AND CHALLENGES 

The nine biggest challenges and priorities facing 

the Mitta Valley were identified through 

community research. The challenges identified 

were: 

 

1. Business and employment 

2. Farming 

3. Tourism 

4. Community infrastructure 

5. Communication 

6. Housing 

7. Our young people 

8. Our ageing population 

9. Social cohesion 

 

Business and employment 
 

Respondents have obvious concern about the 

need to support current businesses in the Valley to 

ensure that they are sustainable and operate 

effectively into the future. 

 

Additionally, lack of diversity within the business 

offering is seen as an issue. Respondents would like 

to attract locals and new residents to develop new 

business opportunities that provide great diversity 

to the residents of the valley. 

 

Employment was the key issue that was identified 

through the surveys with over half of respondents 

listing it as an issue that affects the community. 

Furthermore, many respondents identified the 

need to develop diverse, local employment 

opportunities as a significant priority for the future 

of the valley – especially employment 

opportunities for young people. 

 

 
 

Agriculture is a significant industry within the valley. 

The nature of employment in the agricultural 

industry has changed and there are ongoing 

challenges such as milk prices and outside farm 

investment and management. 

 

For those seeking well paying, non-agriculture 

professional employment some people felt that 

the main option is to commute to outside 

employment centres. The proximity of the Mitta 

Valley to such areas can be a disincentive. Many 

people also felt that the there are limited 

employment options for young people who require 

jobs to build their skills. 

 

Farming 
 

Agriculture is a key industry in the Mitta Valley and 

has been throughout the Valleys history. 

Increasingly, the industry has faced challenges 

that have resulted in some areas of farming 

becoming less profitable. 

 

Some farmers reported that milk prices have 

impacted on the viability of small dairy farms and 

that many farms now struggle to support more 

than one family. This is seen to have resulted in a 

lack of incentive for interested young people to 

stay on farms and within the community.  

 

Some people were concerned that some farmers 

are moving off the land, subsequently selling to 

outside investors, or looking at subdividing their 

land as smaller allotments. 

 

Many community members highlighted the 

potential to grow and develop more diverse 

farming industries that built on existing strengths – 

such as beef farming, selling of local produce, 

food/farming tourism and environmental 

management practices. 

 

Tourism 
 

Many people felt that tourism was an area of 

potential for the Valley. There is a current lack of 

attractions and accommodation for visitors and 

this was identified as a real barrier for local tourism. 

 

Many people were focused on achieving a vibrant 

ecotourism product that would see the 

development of a sustainable aspect of the local 

community and economy. 
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Community infrastructure 
 

Feedback from the surveys indicated that while 

sport and recreation are well supported in the 

valley, there is a need for greater facilities, 

programs and services that support early 

childhood and health service delivery. 

 

There is a lack of childcare, before and after 

school care, and kindergarten opportunities in 

Mitta Valley. Additionally, some people felt that 

there was a need for more programs for young 

children and families such as playgroups in the 

area. 

 

Access to health and medical services are limited. 

Particularly health services for both families and 

aged persons. 

 

The programs, services and facilities that are most 

important to people in the Valley are new netball 

courts, community based emergency services, 

childcare, tennis, gym and exercise classes, pool 

and playgrounds, more walking/ cycling tracks, 

playgroup/mothers group, yoga and wellbeing. 

 

Communication 
 

Poor connectivity of communication channels is a 

key issue in the Mitta Valley. 

 

There is poor mobile phone coverage at 

Tallandoon, Noorongong and Dartmouth. 

Broadband internet access is limited throughout 

the Mitta Valley. ADSL is only available at 

Dartmouth and Eskdale, otherwise access is via 

NextG, satellite or dial-up. Additionally, reception 

of AM/FM radio and terrestrial television is poor.  

Television reception is principally via satellite from 

northern Australia that lacks local news and 

advertising content. 

 

Housing 
 

There is a shortage of residential land and housing 

to accommodate families in the valley.  Land 

shortages limit the opportunity for new houses to 

be built. Additionally, houses are being bought as 

weekenders and can be poorly maintained, 

lowering the appearance of residential properties. 

Many people are concerned that there is very little 

rental stock in the valley making it hard to attract 

new residents. 

 

Our young people 
 

Many young people are not staying in Mitta Valley 

and some people are concerned that those that 

are staying are increasingly disengaged with their 

community. 

 

There is a lack of jobs for school leavers and young 

people need to travel outside the area to access 

tertiary education providers. 

 

This is shifting the population to an ageing 

population with a comparably higher median age 

than the rest of the state. 

 

There will always be difficulty in keeping young 

people in rural areas. There is also great benefit for 

young people to leave, gain a further education 

and some worldly skills and experience. However, 

effort needs to focus into activities that ensure that 

the Valley is attractive and easy for people to 

move back to, especially when they have their 

own families. 

 

 

Our ageing population 
 

The population of Mitta Valley is ageing. The 

median age of residents in Mitta Valley is 49 years 

old, according to 2011 Census date. This is 

considerably older than the median age of 

Victorians which is 37 years. 

 

This puts more pressure on the provision of aged 

services and primary health. 

 

Location Median Age 

Dartmouth 51 years 

Eskdale  47 years 

Tallandoon 47 years 

Mitta Mitta 51 years 

Mitta Valley 49 years 

Towong Shire 47 years 

Victoria  37 years 
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The services, programs, facilities and support 

provided by local service providers needs to be 

concentrated on meeting the need of the 

population, which in this case is proportionately 

older than other areas. Consideration should also 

be given to strategies that lower the overall age of 

the population. 

 

 

Social cohesion 
 

Consultation shows that people within the Mitta 

Valley feel that there are two main issues relating 

to social cohesion. The first is the perception that 

many have that there is a current unwillingness of 

residents from different towns to unite to work 

together for the overall benefit of the valley. 

 

Secondly, there appears to be a growing divide 

between permanent and non-permanent 

residents. Some permanent residents feel that the 

‘weekenders’ don’t embrace the local culture - 

‘Weekenders’ are left isolated in the community 

and don’t feel connected to groups and activities. 
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OUR BIG IDEAS 
 
Throughout the consultation, community members had the opportunity to identify ‘big ideas’ that they would like to 
see happen in the Valley. These ideas represent the opportunities that we have, and the excitement that we hold for 
the potential of the Valley: 

 Build a retirement home. 

 Develop a themed adventure playground. 

 Encourage a new business to employ 20-30 
people. 

 The provision of professional financial 
administration of Magorra Public Park. 

 A pedestrian bridge from Magorra Park to the 
DSE land bordering Snowy Creek. 

 Sewerage for Mitta and Eskdale. 

 Employment businesses. 

 Community, co-operation on a major project. 

 Onsite camping and 4WD expo. 

 Combined mountain bike and horse riding track 
complex in Mitta. 

 Sewerage to all townships. 

 Permanent water at Tallangatta. 

 Mobile coverage between Tallandoon and 
Murray Valley Highway. 

 A network of cycle/ walking tracks. 

 Employment opportunities. 

 Attract a business that employs people. 

 A brewery on the corner of Mitta North Road and 
Dartmouth Road. 

 Exploit the completion of the Omeo Highway to 
promote new businesses. 

 Re-zone townships and farms to allow 
development. 

 Good quality motel accommodation. 

 Co-operation between communities. 

 Aged care services to accommodate ageing 
population. 

 Town water for Mitta and sewage for both 
towns. 

 Omeo Highway finished and better promoted. 

 A cottage industry to be successful. 

 A farmers' market. 

 A triathlon or someone start a rafting business on 
the river. 

 Community groups that support a modern and 
professional community identity. 

 Focus on sustainable and profitable farming 
practices. 

 Improve tourism opportunities. 

 Improve the drinking culture attached to the 
football scene. 

 Water bottling plant and beef farming co-
operative. 

 Maybe an animal and bird park. 

 A motel or retirement home built. 

 The sealing of the highway through to the coast 
and Alpine regions. 

 Develop a business incubator to create a diverse 
range of new businesses and attractions in the 
Mitta Valley. 

 Reticulated sewerage to the towns. 

 Walking tracks in and around the Eskdale 
township, especially down to the sports complex. 

 Build a kindergarten. 

 Omeo Hwy updated. 

 Development of a 'Mitta Valley', milk and beef 
brand. 
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OUR ECONOMY 
 

Our goal 
 

To raise the profile of the Mitta Valley, as a key 

competitive force in the agricultural market, and 

to become a front-of-mind location for quality, 

sustainable, and effective economic 

development. 

 

Our priorities 
 

1. Grow the local dairying industry. 

2. Support established businesses to be more 

productive and profitable. 

3. Create growth in local tourism. 

4. Grow existing businesses. 

5. Increase new businesses. 

6. Effectively market the Valley. 

Our challenges 
 

 Out distance from other towns. 

 Isolated approach of individual producers. 

 Competing and immediate commercial 

priorities. 

 Challenges in agricultural profitability. 

 

Things we need to consider 
 

 Availability of skills and expertise to drive new 

initiatives. 

 Access to financial support. 

 What is the actual demand for new 

businesses? 

 Growth in our economy relies on growth of 

other aspects of our community such as 

housing and telecommunication. 

 

 

 

Our actions 
 

Objective 1.1: We will expand the economic opportunities within the Valley to support a growth in business, 

industry and employment. 

 

 Undertake a needs analysis with existing businesses to better understand the areas where they require 

support and develop short term actions accordingly. 

 Develop an innovative project that links existing businesses owners with new business operators within 

the Valley to encourage opportunities for knowledge sharing and professional growth. 

 In partnership with land owners, local and state government and other relevant stakeholders, develop 

opportunities to more support more effective and efficient land use within the Mitta Valley to support 

economic growth and prosperity. 

 

Objective1.2: We will have a strong and resilient dairying industry within the Valley. 

 

 Support existing programs, networks and initiatives that focus on strengthening the local dairy industry 

and advocate for their ongoing focus on supporting Mitta Valley farmers. 

 Expose the potential productivity and profitability of dairying in the Valley. 

 Explore and showcase alternative models of farming that address identified challenges and support 

sustainable and profitable options for dairying. 

 Develop and implement a mentoring and support program for young dairy farmers in the Valley. 

 

Objective 1.3: We will utilise our natural assets to foster a growth in our tourism sector. 

 

 Establish a tourism task force aimed at growing tourism in the Mitta Valley. 

 Research possible tourism business opportunities for development within the Valley and promote the 

range of opportunities available. 

 Explore and support innovative models of developing tourism initiatives within the Valley. 

 

 

Objective 1.4: We will improve the perception of Mitta Valley in the broad tourism, residential and commercial 

market. 

 

 Develop a clear brand and marketing platform to more effectively position the Mitta Valley in a range 

of markets – including tourism, dairying, production and residential growth. 
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OUR COMMUNITY 

Our goal 
 

To be a happy, healthy, well and connected 

community where people know and trust their 

neighbours and embrace the spirit of the Valley. 

 

Our priorities 
 
1. Empower efficient and effective community 

groups. 

2. Develop training, education and mentoring 

programs. 

3. Increase community access to music and arts. 

4. Support and strengthen our volunteer 

services. 

5. Build community relationships. 

 

Our challenges 
 

 There is an existing division between residents 

of different villages. 

 There are often poor connections between 

permanent and non-permanent residents. 

 There will be an increasing need for 

comprehensive service provision especially for 

the ageing population. 

 

Things we need to consider 
 

 The happiness of our community is often 

linked to our ability to earn an income, access 

services and see opportunities within our 

community. 

 Our community groups offer an important 

social and governance role within our 

community and both contributions are 

valuable. 

 

 

 

Our actions 
 

Objective 2.1: We will attract young people and families to live in the Valley. 

 

 Communicate directly with young families who currently live within the Valley to better understand 

their needs and priorities. 

 Create a working party that addresses and promotes the attractiveness of the area to young families. 

 

Objective2.2: We will have community groups that are effective, enjoyable and sustainable. 

 

 Review the current community groups within the Valley and determine their needs, objectives, 

strengths and weaknesses. 

 Review innovative models of community groups, and implement opportunities that support the long 

term viability and strength of community groups within the Valley. 

 Assess and respond to the training and skill development needs of the community to ensure 

community groups are knowledgeable and efficient. 

 

Objective 2.3: We will continue to ensure that the Valley is a positive, vibrant and connected community. 

 

 Explore opportunities to record and recognise our history and story to ensure it is preserved for future 

generations. 

 Deliver a series of events throughout the Valley that focus on bringing people together in celebration. 

 Facilitate the increased role and prominence of local artists, performers and musicians within the 

community. 

 

Objective 2.4: We will ensure that the Valley is a great place to grow older. 

 

 Work with relevant organisations and service providers to ensure the Valley is considered in the 

implementation of services, programs and resources aimed at supporting older people. 
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OUR PLACE 

Our goal 
 

To maintain a modern lifestyle within the valley, 

without impacting on the beauty, health and 

peace of the environment. 

 

Our priorities 
 

1. Implement reticulated water in Mitta. 

2. Effectively manage state land. 

3. Increase and improve tracks and pathways 

throughout the Valley.  

4. Increase housing stock within the Valley. 

5. Improved access to communication and 

telecommunications. 

Our challenges 
 

 Consistency of delivery of communication 

technology throughout the Valley. 

 Wild animal management. 

 Maintaining housing integrity and 

presentation. 

 

Things we need to consider 
 

 Developing greater telecommunications 

capacity is an area that requires advocacy. 

 Our lack of housing impacts on our ability to 

grow our economy and attract new residents. 

 It is vital our community takes responsibility for 

community assets. 

 

 

 

 

Our actions 
 

Objective 3.1: We will have improved access to telecommunication services within the Valley. 

 

 Advocate for the telecommunication needs of the Valley in partnership with Council, businesses and 

other relevant stakeholders. 

 

Objective 3.2: We will have community and recreation facilities that meet the needs of our community now 

and in to the future. 

 

 Advocate for an integrated approach to service delivery and community access, and strong 

community governance at the new Magoora Park Multi-Purpose Community Hub.  

 Work with the State Government to ensure effective management and utilisation of State owned land 

–including management from weeds and feral animals. 

 

Objective 3.3: We will develop infrastructure that supports the growth and prosperity of our community. 

 

 Advocate for the delivery of reticulated water in Mitta. 

 Facilitate the implementation of increased walking tracks throughout the Valley. 

 

Objective 3.4: We will have diverse and high quality housing options available for residents and visitors to the 

Valley. 

 

 In partnership with Council, undertake research to identify the need for additional housing within the 

Valley. 
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NEXT STEPS 

 
The Our Valley, Our Future Plan will be used to guide 

the next stages of the project and will support the 

implementation of projects and actions as well as 

further research and planning.  

 

It is from here that the community of the Mitta Valley 

will begin to advance the priorities identified within 

the plan. Through the establishment of Community 

Action Groups, each of the major priorities will be 

further progressed, and a range of specific actions 

will be identified.  

 

The Our Valley, Our Future committee will support 

the establishment and planning of the following 

community action groups: 

 

 Tourism  

 Business  

 Farming  

 Families  

 Community groups  

 Events  

 Community infrastructure  

 
The groups will be established to help identify the 

best way to progress action within the community. 

For some priority areas, this may mean that more 

research needs to happen, for other areas the need 

to attract funding or financial support may be a 

precursor to action. For some priority areas, working 

groups will be able to determine a range of projects 

or activities that can be commenced straight away.  

 

The Community Action Groups will be supported by 

the Our Valley, Our Future committee to implement 

actions and achieve long lasting results for the 

community.  

 

This is an exciting time for the project as we move 

from planning to action. It is important that we 

continue to remain focused on the needs and 

priorities of our community whilst achieving 

meaningful, sustainable and long lasting outcomes. 

It is now that the whole community can come 

together to achieving exciting and beneficial 

change for the future of the Valley.  

 
 
 
 
 

 
 

Our Valley, Our Future is proudly 
supported by 

 

MVAF 
 

 
 

 
 

 
 

www.ourvalley.com.au 

































'Tallangatta Tomorrow' -; Masterplan Report

'Tallan gatta Tomorrow' Masterplan Report
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lntroduction
The survey responses have been considered, evaluated and collated and provide an interesting snapshot of the views within the
community as the issues facing Tallangatta.

This stage of the project has also involved the project team with key groups from the Tallangatta community including:

- Healthcare providers
- Education providers
- Business groups
- Emergency groups
- Community groups

to discuss initial responses from the surveys and the team's research to develop a deeper understanding of the issues facing the
town.

During the consultation readings ihe discussions centred around developing an understanding within each group as to the issues
lhey face in meeting the needs of their individual organisations, the commuñity and how they think things cóuld be improved.
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Community Consultation Workshop Summary TaffangattaT¡mnrrrw

Workshop Conducted: 2nd - 4th April 2011
Venue: Tallangatta Tomorrow Work'shop, 73 Towong

lnvitees: Councit

Cr. Peter Joyce
Cr. Mary Fraser
Aaron Van Egmond
Keith Biglin

Consultants

ClarkeHookinsClarke Architects

Dean Landy
Jordan Curran
Tim Hargreaves
Eilzabeth Kuiper

OneCollective - Urban Designer

Ben Shoo

ffla - Landscape Architect

Mark Frisby

Focus Group Meetings:

Sfreef, Tallangatta

Healthcare Grouos:

ealth
s
es

alth -
Role
¡ces

Education:

school.
ol
E
ge

Community Development

Business Grouos:

Debra Burt - Nursery
Linda Butler - WAW credit union
Adam Heather - Just Us Computers
Marlene - Op Shop
Joanne Herth - Tallangatta Hotel
Vince Ciccone - lGA, Hardware and BP
Drew Styles - lnternet Café
Ester Styles - Music Teacher, Music/Arts/Dance school.
Emily Cook - Hairdresser
Susan Hanrahan - Real Estate

2 x General community group meetings of around 20 each at the workshop opening
the 3rd April.

on



Healthcare Groups Consultation Workshop Summary _lt
lallangatta lrmcrr¡v;

Healthcare Groups:

Penny Sell - Manager of Community Services Towong Shire

Maxine Brookfield -. Wants a more collaborative "Towong Alliance". New initiative is the Walwa Bush Nursing Centre. Department of Health

Leonard Peady -. Main focus is Alcohol and Mental Health related problems

Nora Ley -. Have a higher number of low care beds free.. Re - lntroduce sustainable service. Want to take all people. High care - 15 beds. Low care - 50 beds. I6 additional high care beds. Want to attract doctors. Have a doctor from overseas. More focus on older people

Loretta caunt - 
ccess.and accessibility issues
disability

: *"tter 
developed for people with disabilities

Penny Sell -. 140 members in bowls club, is quite popular. Currently upgrading club.. Support rail trail.. Focus on maternal child health. Currently developing an arts and cultural plan.. Youth portfolio. Have run some self-esteem workshops for girls at local high school.. Children's services - 6 months pilot program for childcare. lt is up to the community to take it up
and it will continue.. Tallangatta has a problem where a lot of families stay for a year and then leave.

Bolga Court (Residential Aged Care Centre)

. Was a community function. Can only keep people with a low level of dementia. Majority of residents are on walking frames. lt's located a hill so it's hard for people to get around. Hospital only has one house for the doctor, needs to be two.. The CEO of the shire not involved

se rvlces.
can't get around town.

nds.

n.. Needs to be cheap sustainable housing on flat land.

General

' Wqnt a building.that they- can share services in. Services such as a doctors / dentist office, youth
hub, youth services, performance space, library etc.



Education Groups Consultation Workshop Summary IalhngattaTnm¡rrrv,;

Tallangatta Primary. Water not the focus point, start thinking outside the water. Childcare into central hub.. Has a new multipurpose building and is happy to share facilities. The council has'mohey for instrúments, po'sbíOitity to turn into a musical centre.

CSE Community Centre. Needs more space. Has outgrown existing premtses. Runs courses for adults in the Community Hub. Has childcare for people using services. Has previously been a home ed club. Youth space

Tallangatta Valley. Generally work with smaller schools. Generally,country children, farming based. Deals closely with other smaller regional schools. located 20 mins away - 18 Students

St Michaels. 33 Students. 7jo/o out of town. 98% go to secondary college. Work with a lot of Catholic Schools in Albury Wodonga

Tallangatta Secondary College. 450 Kids. Wants to support other schools. Need to formalise partnerships. Has had some involvement in Rowen Park Regeneration Group. Wants to support all services. Does a Tallangatta newspaper fortnightly

Department of Planning and Community Development. Work with schools. Mediator between the school groups.. What are safety procedures

Ormidale Community Recreation Centre. Used to have a facility manager so it was a community facility.

Natural Amphitheatre. Community garden at the back of the Anglican Church

Tallanqatta Tomorrow School Proiect:
- Þrincipals want a list of thirigs we think we should do?
- What is the end outcome?
- Time frame
- What do you want to do?
- Council has a youth officer
- Has specific function



Business Groups Consultation Workshop Summary Ia llan g atta'iü rn ü rru v,,

General
- lncrease Tourism
- Caravan Park is in a bad condition
- Accommodation options in town
- Need a 4 star caravan park
- Need BBQ facilities
- Move river closer to town
- Colac Colac Victoria - has a good Caravan park 'Clack Clack'
- Businesses have to make money in 4 - 5 mr nths of the year, over summer
- Events Calender to draw people in during the winter
- Tallangatta Hotel is a lease hold so owners reluctant to spend money on it
- Need to support during seasons
- Music studio would look into incorporating a café.
- Want the population to grow
- Promote it as a commuter town
- People want to live here as a place for their kids to grow up.
- High demand for housing
- Se-il Tallangatta as a treé change area, where you get the country lifestyle while still close to a

major town
- Camping opportunities
- Look at the foreshore
- Want to clean up the street scape of the town
- People to come and commit to the town and then open up a shop/business
- Fishing club starting up.

Events - Council to organise events committee. 50's Festival. Water Festlval. Rodeo. Setup an events website / committee. There are currently no specific Music/Arts Festivals

Tourist Attractions:. Music battle of the bands. Looking at doing a battle of the school bands. Unique playground equipment. Tallangatta Cheese. Giant flying fox. Water Slide. Car clubs. Ballarat swap meet. 'l Major event a month

Resident ldeas:. Mural town for Tallangatta. Shops have been revitalised in other towns that have gotten murals done. ANZ has a picture of old town, could get th rm to start a mural on their wall?. Bank that could be used as a mural. Around $12,000 for a mural by Artist Andrew Rowe. $700 to look at town for a quote. Flowering gums would add colour to the main street and town entries



Emergency Services Groups Consultation Workshop Summary TalfangattaTumurr¡w

Emergency Services

- SES has no funding for buildings
- CFA has lease on land next to the Butter Factory in town. Has been working for 18 months on

acquiring land in town. Has leased land from DSE
- CFA needs 2000sq/m block
- Building will have a divisional commend point. 3 Bay station
- SES requires a 1500sq/m block. Relies on local government for funding
- Current CFA building has a heritage overlay
- Both CFA and SES have required access times to achieve so need to be in town
- SES has reached capacity for growth and are turning away new numbers
- 19 - 20m turning circle for new fire trucks
- Street names are very similar throughout the town
- Low crime rate od schools
- Very few 17 - I
- Potential for 18 urrent course only gets 6 groups per weekend
- Have ran golf c people not interested as it inly has sand greens.

)Ì""
rowoN. Hg-pkhs
SHIRE COUNCIL __þ:/; i.þ :,
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Community Groups Consultation Workshop Summary Tallangattaïnrnurruw

Focus group meeting 0l - Community (25 people)

Future Town:
- 'green town'
- 'modern village'
- Retain character

- Agriculture
- Community
- Healthy i Green
- Out of the rat race

- Water sports and recreation
- Arts / Culture
- Build on central location

Better place to visit:
- More food / dining options
- Modern café
- Something that doesn't come in a paper bag
- Build on what we have (picnic / foreshore)
- More accommodation / places to stay
- Who do we want to attract? What is our point of difference?
- Motorhome / grey nomads
- 'the town that moved'
- History trail - info maps based around move
- Water
- Proposer museum
- The bike town
- Build on safe / healthy town
- Mural walls - add one each vear
- Build an arts culture (bring iñto public - we have a strong arts culture bit it is hidden)
- Adventure playground (put an attraction on the foreshore)

Better place to live:
- Upgrade footpaths
- Crossing
- Ramps
- Linkages
- Access
- Recycle / reuse water (stormwater)
- We are environmentally friendly!
- Permanent water in lake
- Divert water - river closer to town
- Water quality
- Build on healthy / environmentally friendly image
- Build access to rail trail / promote
- More toilets on rail trail
- Public transport - more regular services
- Sports precinct
- lmprove club facilities
- Parking / Streetscape
- Backstreets - lmprove / tidy up
- New / lmproved housing stock
- Different types of housing (retirees)
- Strengthen community building groups
- Get people together
- Community meets place / building
- Carry.projects through / making them happen and keep Community involved
- lown has great infrastructure but not enough people to maintain
- Current facilities tired
- Water (narrows)
- Things for youth to do
- Better footpaths / pedestrian network



Emergency Services Groups Consultation Workshop Summary TaffangattaTomorrow

- New land / housing opportunities
- No natural gas - expensive living costs
- Water - improve waterfront (what we have)
- More housing / rental
- Upgrade presentation of main street
- lmprove caravan park
- Childcare needs to be opened
- How do we get people to live here?
- How do we support local business and tourism?

Focus group meeting 02 - Community (15 people)

Future Town:
- Green town
- Healthy active
- Weekend escpaes with lots to do
- Art / writers festival

A better place to Visit:
- History trail
- Houses that moved
- Themed playground
- Audio tour / interpretative trail
- St Leonards homestead
- Rail trail

- Plant fruit trees along trail
- Carriages each 10 - 15 km's rest stops
- Wayfinding notices on trail
- Poor link between rail trail and centre of town
- Create an entry to town here off the rail trail
- Visitor information point

- Themed adventure playground
- Restaurant with point of using local produce
- Upgrade caravan park to better cater for motor homes, need dumpstation
- Consider secondary use for showgrounds
- Build on health / activity theme
- Barefoot bowls
- Acoomodation with boats
- Sustainable village - stay and learn about sustainability
- Revamp events calendar so it doesn't clash with outher events
- lssues with town:
- Retain character of town - revitalise does not mean modern look
- Town is tired and lost direction

- Main street and 'triangle' tired not an attraction
- Cant retain youth / young families

- No jobs
- Nothing to do

- No infrastructure for families / residents
- Health
- Childcare

- Limited dinding
- Better facilities in 'triangle' and waterfront

- Need new furniture
- Need new play equipment

- Not a pretty town
- Even when the water is up there aren't many visitors
- People don't know Tallangatta is there
- Lack of housing stock
- No reasons to visit Tallangatta



Community Groups Consultation Workshop Summary

: *'ffn, i,""'r"""",
_ n street
- lmprove caravan park
- Childcare needs to be opened- How do we get people tó live here?
- How do we support local business and tourism?

Focus group meeting 02 - Community (15 people)

Futu¡e Town:
- Green town
- Healthy active
- Weekend escpaes with lots to do- Art / writers festival

A better place to Visit:
- History trail
- Houses that moved
- Themed playground
- Audio tour / interpretative trail
- St Leonards homestead
- Rail trail

- Acoomodation with boats
- Sustainable village - stay and learn about sustainabilitv- Revamp events calendaiso it doesn't clash with outhei events- lssues with town:
- Retain character of town - revitalise does not mean modern look- Town is tired and lost direction

- Main street and 'triangle'tired not an attraction- Cant retain youth / young families
- No jobs
- Nothing to do

- No infrastructure for families / residents
- Health
- Childcare

- Limited dindino
- Better facilitieð in 'triangle' and waterfront- Need new furniture

Ta lh n g atta i-c r , rl r'r'li'



Business Groups Consultation Workshop Summary IaflangattaTnm¡rrow

A better place to Live:
- lt is a safe / friendly place to live, keep this
- Need a caÍê - place to meet and eat
- Keeping business open when visitors are there
- Residents use rail trail, want it upgraded
- Narrows

- Water makes it a better place to live
- lmproves quality of water

- Playground that builds on history of town
- Fix footpaths
- lmprove public transport
- More housing choices
- lmprove green waste

- Recycling bins in town
- Swimming pool, need hours to suit residents

Themes that keep coming out -- Upgrade rail trail
- History trail
- Upgrade footpaths
- lmprove caravan park
- Divert water closer to town
- More restaurants / cafes
- Upgrade main street
- Childcare
- Upgrade sporting precinct
- Healthy / Active community
- Adventure playground

Towns image is:
- Healthy
- Tourism
- History
- Sustainability
- Active



Community Consultation Summary

Consultation + findings

Community Consultation was
conducted from the 2nd to the
4th of May within the work-
shop, at the Tallangatta S.C
50th anniversary and during
vafrous locus groups.

Overall the Community was
very positive and supportive
to the process

A better place to Live:
- lt is a safe / friendly pla is- Need a café - place to
- Keeping business open there
- Residenls use rail trail,
- Narrows

Themes that keep coming out -- Upgrade rail trail
- History trail
- Upgrade footpaths
- lmprove caravan park
- Divert water closer to town
- More restaurants / cafes
- Upgrade main street
- Childcare
- Upgrade sporting precinct
- Healthy / Active community
- Adventure playground

Towns image is:
- Healthy
- Tourism
- History
- Sustainability
- Active

Tallangattalornnrrnw
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Official Opening
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Business Focus Groups HealthCare Focus Groups

¡-

Education Focus Groups Community Focus Groups



Focus Groups

General Focus Groups

Emergency Services
Focus Groups



Survey Results TaflangattaTomnrrow

There have been over 350 respondents to the Community Surveys so far and Tallangatta Tomorrow Team has been busy compiling and re-
cording all this information and soon we w¡ll be ready to present it back to the Communily Some of the general 'Big ldeas' that have come
out of the Consultat¡on process so far are:

- lmprove the waterfront
- Make Tallangatta a 'model'town
- Upgrade the ma¡n street and the 'triangle'
- Consolidate and upgrade the community fac¡llties
- Make Tallangatta a destination for tourists
- Create a more walkable and bike friendly town
- Strengthen the town ident¡ty / history
- Provide and upgrade services w¡th¡n the town
- lncreased housing cho¡ce

The team will be present¡ng all the ideas to the Community Ìn the workshop on the 25th and 26th of May Here people will be able to conr-
ment on and choose their favourite idea for the revitalisation of the¡r town.

S*",JO I (l(tl)f-f onecolletli.v"E ll



qunÞt¡vê ànalyslt

I Evcryonê ha5 a d¡fcrent v¡cw olTâllantatt¡. How
do you pcrcc¡vê ¡he lown a¡ tha homlnt?

324

377

313

321

332

320

323

316

331

309

325

323

327

32r
3ZZ

322

32r
322

Survey Results

3 Wh¡ch of lhe fouow¡n8 th¡Us do yoù th¡n¡ would mâle Tâllant¡þ ¿ òette. place !o ltve?

€ttPr heâhh ãnd luoûorr sêflics 12

Ta lian gattaTa nr ¡ rr¡'¡¡

abili¡y lwåste minimisatio¡. walcturse. carbon neutraL)

b town reliañt on'preen' reôewable enereies ås lhe mãin 50urcê of ele.tr¡citv
úore wâter reuse / recvclin€ oroprâms 5

4arkerng t¿[an8ãtta as a pt¡ce tor tour¡sts to vts¡t

d \ dÊstLna¡on for food wiñê ãnd .râft

2.

ilronR arts commun¡tv {eR e¿lleries. ailists. sculoLurc oârk. cràfÌ markcts) 3

d I

dcstination for reia¡âl¡on ¿nd reiuvcnation

I 3

P ¡Gal 9lâce þ ralt6 ô lðmllv 10
suoDodive communitv for oeoole of all aees

hub of b!çineçs âñd emDlovñeñt ooDo¡tùnir,è

be¡utfful town wlth 9ôrkJ, Erd.ns ¿nd l¿le front 10
desùn¿r¡on for lood, winc rnd cr3ft

\destinãtionforo!tdoorrecreationlcvclinp walkln! w¡tersoods comoe¡tivesooilì 7'

A linle bit ¡bout you....

I1

)to10
11þ 20 14

21to lO
Ito40 1

Ito50
1to60
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ldeas Summ ary -il
I allangatta I ¡ni¡rirr,";

ihould âlwåvs have wåter hp¡Ê - weÌ

'hops 
requ¡re D¿¡nt tob - rev¡tals¿uon

:ooroãths ¿nd kerbs rêouire artenrion

{ew Rcst¡urànt/ C¡tes

{ew housìns develoomenrs

IMX lrack

icenrc ¡nd ¿trãctive

¡êêd mora doclor5

lomote outdoor activitic

4ore loþs lor teenågers

iosoital ¡ccomodalion for more than nursins homc odtients
rave p¿th around l¿ke

ow cârc health càre needcd

ìiant Clock

V¿lkine tracks ãround thc l¿kos

(crnstatc exrsûna r¿rlwav lrnc w¡th tr¿rn

Jeed more Rest¿Lranr, Soots shoo ¿nd clothes shog

mpfwe RNen P¿r& and rco¡
kcomodadon needs to be orcvlded. orerntlv nealecEd. ¡morove câreven oâ¡k

the morcnt? About you

iew ideâs, nÈw people, youn8 involved iñ the communlty

!o fluffv feel ßood ideås. need solid oro¡ects

/ore public trànspoít

/ore residenri¿l blocks for dcveloomê¡
{ew seweraße sv5tem
,romole the h¡story of the new and oLd lown

40re shoplronts to open busrnesJ

Uàter recvclrnq to clÈ¡n tootpaths ctc
4ôintain ¿nd uDcradc orcsenl facilitics. cp footoâths skectliphls Êtc

àde shoplronts

lore houses for rent
rycrr w¿n, d¿mn làkc clq wàtcr sport, elc

lake, dâm werr wå119, water åcflvãted

lf you werc work ng oô ¡ projcct to m¿kc your lown beilcr, namc thrcc pcoplù who would h¡vù to bc on you¡ Icðm ltha h¿v ,.d!d!

cracmo Hickç

Stuan M¿ddock

Mrke LudÞroot

Simon Hollis

Dêbaah Buñ

M C¡tÌessari

C Trench¡rd

Doc Grant

Russell lensen

Mailo lvlcKenna

io Str¿tton

Råv Crisoln

Gr¿eme Ald¡ich

Rob cad¿ll

8i Màddie

Norm cnsp

iuli¿n CrisD

Kåite O'gren

Jonothãn Do!elas - 0431716999

Nãtãlie Buile¡

Nicole Thomas

olvi¡ McMelar

Chloe Breewel

Nlck Wood

V¡turla GrG.n

Rich¿rd Fr¿scr

8êllnd¿ Hlndlê

ScorlThomson

Dêbrã Bun

C¿th CavânaRh

le¡n *reet shoo fronts aooe¡lni. rev¡tãlßellon rêoulftd / streersoè - fodD¡ths etc

\ttrafi new bus¡ness

iave a full scale scale model of ¿ house on a trLck th¡t moved - celebrate history

/ore Þublrc housane

ncouragc homc owners lo h¿ve 50's srylc g¿rdens

ree up community lacilities for evenb
le surfãce rail trail

)eveloo carden at too of hill

mprovcd roãd - pâssrng lane bclwccn Iàllanßalt¿ end wadonRa

load into cenrc oflown
leÞurld sporÙng cl!b room

leltertourist centrete¡l¡np the historv ofthe town
4obile homc lacilrÙcs to¡ orcy Nom¿ds

\llow smalier acre¡ÊÈs on towns o!tcr¿re
\ttr¿d youn8 famùlies/ keepteens here

mplove c¡r¡v¡n park

size of min¡mum land ãrè¡ for subdivis¡ôn



ldeas Summary TallangattaTom¡rr¡w

{oñê 1¡

4an Íiom Snowv River Festival

Ìikies testival
Rock ãñd roll festivâl

Which fe*¡vak/Èvcnb håve Vou becn lo rn lhc l¡st 12 monlhs?

50s Festlvål 4
Tallan¡¡ü rhow 3

Rodæ
Expo I'

carok bv c¿ñdleliPhr

:lla¡R¿lta st¡moede / uoDer Murrav horse evenE

richt ånd Beêchworth Festivàl

ommunitv GarâRe sàle

lld eñeinês àñd câß fèstivål

\ustràlia D¡y celebrations
:olk fesl¡val. National. Mount Seautv Music

1eâlth ènd f¡tness lrouo lhosoitãl)

'ront row at b¡llboàrds



'Tallangatta Tomorrow' -¡ Masterplan Report

'Tallangatta Tomorrow' Masterplan Report

Phasg U - Maffirpran

lntroduction

The 'Tallangatta Tomorrow' project has placed a lot of importance on ensuring that the community can see the way the project is
evolving and the work that is belng done.

During Phase 04 the workshop has been used to display the work done to date including the identification of the key ideas and
areas where it is felt the most can be gained by undertaking possible projects.

The community have had the opportunity through the workshop displays to see the possibilities and to comment on them to help
the team to further refine the strategy ahead of the development of the masterplan.

Contents

01. About
02. Survey's
03. Big ldeas
04. Big ldea 01

- lmprove our waterfront

05. Big ldea 02
- lncrease Housing Choice

06. Big ldea 03
- A walkable and bike friendly
town

07. Big ldea 04
- Strengthen the town's sense
of identity and community

08. Big ldea 05
- A destination for tourists

09. Big ldea 06
- Update main street and
triangles

10. Big ldea 07
- Consolidate and update
community facilities

11. Big ldea 08
- Better services for the
community and businessTallangattaTomorrow



II
The big ideas Workshop Presentation - May 201 1

We have engaged w¡th many people during the consultation process, some of the numbers are below

450 b,s,deasrece,ved

4 0 0 survey s rcce¡ved thrs was a sreat response cons der ns rhere âre around s50 resrdenrs w rhrn the town

250 peopte who attended e,ther lhe Tattangatta lomorrow workshop sessions or spec,hc Focus croups

20 0 0 ,," "" rhe râtaneaua romorrow webs,re ro darc





Bi g Idea 01 - Improve our waterfront
- Lool,n! or quyr o mole lhu *o u,1ro.t o pUh onr.1 lcor!,e
- 1ñp/ôv ñg hc I t,$ ond o .oc1iôôr a¡h ñ rhc Èrrcdro.r pori
. Crcor n9 brrtcr l,rlo9r,r buMc!n rhc lu "¡ hro,r onJ rhe lo[ù

lronl both oi is col v o¡d ":.ullr

The loke 
's 

o k¿y Jcururc ord on'ocror for follongoho - l¡ui
I hos n,o,y proble ns Whe¡ tlrv woier levcls ore down lhe
loke 'd soppeo¡s', vlsrlors lo lown ohc¡ don'l see lhe lokc or
kfow rr is lñerc, on¿ ihe wolerÍohl po k hos poor polhwoys
onrJ seol ng ond locks ofy kcy uilocllons lor vrsúo s Thrs

brg rd.o Ls obout rnvesl gol ng wuys jo irnprove ihe lown's
woterhont by:

ËL
/

bugttn*
!-:

s-È
Nc^ h.J,Jiú[] JÀ¿ u^J!orÈo û,uor olôir rrÈ

r//0 iÒ,urho¡r P!il Clor, onc Ol0l rr ô rúron,ô1, r.'o c,ron !lCl lLq r au û,uô [,i, [t, r5rlû N5,

1!fr'"ffi
Scrbrr'c b &iú* oÀlÉ G,co¡,o¡:po:$ uÌonu

rnsp¡r'ol¡

"...MORE ACTIVIT¡Es ON THE I.AKE..."
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Bi s Idea 03 - A hJalkable and
Bjke Friendly Town

Å: purt ol trc consrlio on procrss, nìoìy resdc¡rs on lncndlylowntoencourogconrorclrcolrlryondsustonoblc
rocnirlrcJ o dcsrrc for Tollorrgollo lo coilrL ìuc lo olier ond [cslylc rrhrls'olso p ov d ng nc- loun!m oppotufrIcs
oc .c onJ lruol nl lLlcsty/c rrrlo 1[c luiurc Orc ol lrc ley
rssres rece r¿d r rlre cornrrunly lecJbocl ,,,os il¡e poor
slo ¿ o rJ rrcvd lor upg urJe ol pullrøuys, pcdcslno'r ord
L:rcycle foc I tres orornd to*n Bu ld ng on llre otpor unrl cs

p,esenleJbyll,eRorlTro l,llr :5rgrL.l.u \oboLr nve',gol,ng
rro;s lo rroLe Tollongotlo o more 'rull ol¡le o¡<J l¡r[¿

É.-

..,:;j

-ì 
':*-"n/":il¡il. I

t\\

,q[,rtLrL glLtrr ordB,iù!.opn,!, loilo..l:ordrou'Lr,
rlo¡rollt!iroollÌ CÉrt\9,,r,¡itôN tar

,-Jal[nsatta

inspiroti

,...WE AR,E A HEATTHY AND ACTIVE TOWN..."
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-""lallangaita

"...TALI.ANGATTA NEEDS TO BE KNOWN
FOR MORE THAN ONE THING..."



B j g Idea 06 - Update Main St and Trjansles
Tic rno n slrc¿i oi o¡y tow¡ should ire un e¡ìr c fg, rn"ri ,rg
on,1 ergogrrg lt slroulJ prorrJe u !vrndo'/ io ire lo\/rì'5
cho¡ocler ord corrn,url| Ore ol the proLler¡s for
Tùllúngulru rs ll,ut -lowong Sleel locls th¿ lrrelrneLs urd
InlÉrcsr io bÈco¡rc o culru'ol oockdrop 

-Ihrs 
brU rdeu s

oLoul developrng wo/s Io ¡r!role Towong Srreer orJ ne
'-lr orrgle's' porklunJs Ly:

- Loo! i! ol ,r i 1o r. eo,c r! !,op ,)ccr po r(
-Clco,ìf! !Þ(¡d,ìp,ô,n! hrcoñ!,rôno t.J".rS,,""'
- 8,, ì9,,J rly ,1! :o Lu Ìr o¡!1,,'j 2c,l
- D. clôE'.! ùn ,J':¡1,! !r u r,cc r .¡o op!¡ ,rrLr

\.

\
2
:3"

\c".r^rul Ò"ñ ù1,ûir rô\Lu¡/ J! n'or -r

OoLotr tuL'sññuh !û 5.,rr 'i\úl

-,Jafhnsatta

inspiroti

"...MAKE THE CENTRE OF TOWN MOR,E
ACTIVE AND INVIT¡NG..-"



Big Idea 07 Consolidate and Update
Communi ty Faci I i ti es

ThccommtnriyfocLrcsrnTollongot'oto,cbcendcrcloped bcllc conìrìu¡ y locllrcs ond scnrrc¿s ond \rhcihcr 9c rng

ovcr thc ycors bi scporolc groups ond orgonlsotons to g¡oups o rrork logclher con ,ììprotc n ngr lor cvcr¡one by

ncc :pccrr,c.ucLlsoro ^.l1lnrunb.d1. : tocrl' cso'.
dspcrsccJ hroughrhcro,,n,mon/o¡c"árobtc osuppo,r Hir:il,lr"'l:l't: l'Ì;ìl:;i:J':l:ï;.",.,
thc c¡renl ond lulurc commun ! nccds ln some nsloncc: - t,..-,l,,it- ,* .", ,. bù j., n*r coñmun ty ñeeõi
focritrcsondscrurccslholwouLdtypcoll¡found no onn ,t¡ol¡gc!,,¡ìJnr,p!cncr ¡ú,co.ic,:uleroncj':,¡¡,oLle
of cqurrolcnl ¡r¿c o¡cn'l pro,¡rdcd ot oll Th: B g ldco r:

oboul look ng or how To longo o con dcrclop

q',

.r'
:',t

t

qË-

il

L -:s
r

I

I
¡

'=----\----\-.-:>-.-=
_::ìL 

= tEl
Itt

ìàni ã---
.\rJt"

Nr. f.,cùrÒr {^,! 'ñ luJ^J.rJ,!- [ùI1o

..Jallansatta

inspiroti

".,MAKE TALTANGATTA A RECREATION
DESTINATION..."
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Big Idea 08
Better Serv'i ces f or the
Communi ty and Busi ness

Toihrveotownneedstobeobletop,ovrderl'srcsdentswilh . r,p,ovn¡oppo'ru¡liu,iorunuooL¡rLnl h,ouuh.o,rnru,ry

s.'rcrsoros-lrpor'lor'leruu,Iouu. l*c. Tcl,ongunos cJ_-rilo-
.P¡o,J'rn o u'.I"-.'h5,'v,L.iLl,.lloJu'.

5jt,oot5 cJ ylttr u.rJL, s,uLlÉrt5 Iorn ou'oi to^n bul -S,,,.ori o.,o ormcd,-otond¡colhcr¡c_.r.,n.,,itodn

'c.rJyr\ ohË- hr,e lo go else"l e e lor [c¡ scrrrc.s *hrch
reduccs rhe I kel hood ol new resLJents L,erng oHrucie¿ io
the rovrn Thrs b g ideo s oloul lookrng ol woys to beder

support ihE resrclenls ol Tollorrgoflo ond surrounding oreos
bv,

t-'" I

db',\1

I

I

:--,

h

- 

ôr-rfrl.,,-

,.' a 't

IIBilLARY
-:r.----¿.C'
N," I r,r1 rJ. L ,' o, u¡!(u o. oi lco,ñ,^g
! LJ¡J¡h'h¿!., ,^tr.h L

lNù,cllJi t¡ o,j No ullcñ N\/l

{}

Supeêd hc .o' orJod: I, p,oro'iù Pc¡o, 
'r^ÉÊ 

ond

l-h,n,l, r¡o !r Jr^.! ),J,ô r¡.búrn¡

íür!
:-i>-

2.

:iï:J:Ìi:":i:ïl:1t:" Lñ¡i'â!"!' \'io

r(rp rl!r/rul, rìcltôr,nc rlcl

- , . ,Tomoruow.-",.,

G6 * | ulo" lo' ca'r o looi ñs.¿o rcorôs

inspircl

"..¡MPROVED QUATITY OF LIFE FOR
RESIDEh¡TS OF Att AGE5..."

4
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what vvere your g ideas?

'Tal l angatta used to be dn exci ti ng, vi branr town. I hope
we cdn nake it one again'

dr.¡r'muu!, l! ¿ r9¿itú lcnrorror iurvey responde¡t

Newsletter 02

Community support
The reoctìon from lhe Communily to the Tollongotto Tomorrow

Projecì hos been greol ond it is fontoslic thoi so mony of you hove

hod o soy on whol you wqnl for your lown

We hove engoged wilh mony people durìng the consultoJion
process, some of the numbers qre below
- over 45O big ideos received
- over 4OO suryey's receìved
- over 25O people who ofiended either fhe Tollongollo

Tomorrow workshop sessions or specific Focus Groups

Big ldeos so for
ln the workshop we're preseniing oll your ideos {or the

revilolisotion of your ìown ond olso the big ideos or moin themes

thot hove kepi coming up ìhroughoul lhe process,

We wonl to know whot you think of the big ideos, whether you

think we've missed somelhing or if you've hod o new thought ofter

seeing the resuhs of the worL to do1e, let os know

The moin themes will jnform the nexl stoge which is lhe
development of o moslerplon for Tollongolto Some of ihe generol
'Moin Themes' lhol hove come out of ihe Consultolion process so

for ore:

- terf ronl
- nq choices
- bìke lriendlv town
- own's sense'of commun¡Ty

- r tourisTs
- UodoTe moin slreel ond the Trionqle
- Cbnsolidote ond uodole commuñtv focilities
- Belter services for iommunity ond tjusiness

Detail Design of individual projects

Next Phose
'here's o plon'

F¡nol Phose
'lel's moke il hoppen'

Whot's Next - 'Here's o plon'
lhe oext stoge is 'here's o plon' We don'l hove il yeì bul we're
working on it We're storlìng lo consider lhe moin ihemes in more
deioil ond look ot how we con develop o mosìerplon thot
oddresses the key issues ond will support ihe development of
iôiiiotives ìhol coô moke o reol difference to Tollongollo
As wiih previous sloges, your ihoughls ond commenh ore o volu-
oble port o'f this process so pleose gel in touch wilh us using the

feedbock woll in the workshop, come ond see !s or.ontocl us vio

fhe websile blog,

Your big ideos ond comments will help us to begin 1o form ihe
fromework for ihe mosterplon for the revilollsotion of Tollongotto

Survey's
Over 400 survey's hove been received This is o foniosiic response for o Communily wilh o populotion of oround 950
The suruey gives on insighl into whol people think of lollongofto whot ii's like lo lÌve in now, whol would moke il o betier ploce 10 live,

whol would moke it o beiler ploce io visil ond whol would moke il o beiler ploce in the future

The generol response lo ihe iown wos very positìve You ore prcud of your lown but believe thqt Tqllqngotto needs to
chonge to become q beËer ploce in the future. People of oll oges responded lo the suruey wìth the ovetuhelmiôg moiorìiy o{

respondenis being {rom ìhe I I - 20 ond ó0+ oge brockels The lollowing ore the overoges from lhe suruey resuhs.

'e ecompl .doll th" nlormolongorheredb;iheiecmo:erihe orl fer nronlh:rnclucì'nglromlhe:u^eì! the,orlshop,ihe
onlnebogondourmeelrng:ond denlriredcommoniheme:lhoiho,¿comcihrough /Llhineoc¡ofineselheme:oreos.lecllon

oI r.loted brg deo: rhct , ll be us.d Io rrforr ire moslerplon, for eromple und¿r ine consolidote ond updote community
focilities' mo n Ih"me rdeo: such 05 'o nc: recrco on bu'ld ng, ne, Communrll Hub ond I r. creotron ol on Àdrcnlure K ds

Plo,g'ounC hc'. he¿n r¡c uded

i:)

tl

À lorge cro:: 5ect on ol lhÉ Commun ll ond Key 5 okeholder group: ho e t,eeo consulled ond lhe pr¡:e:s s oull ned belo ¡

Who wos consulted

. ¡ll your big
loeqs ore now

s -- ri .r

Communily Workshop
73 Tolong Streel, Tollongol o, \/ic1orio, 3700 : co,¡!!

( )Þ^*",J,i*
5r?f#S' {t(lt)€l onccorrective
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'Tallangatta Tomorrow' -; Masterplan Report

'Tallangatta Tomorrow' Masterplan Report

Ph 05 - Drtettcd Dcetsn

Phase Overview

The detailed design proposal has been developed to address many of the issues identified / raised during the consultation and
investigation phases. During this phase the team has considered how the strategy can make the best contribution to the quality
of resident life in Tallangatta, make it an attractive and appealing place for people to visjt.

The focus has been on injecting life and opportunity into the town to secure it's future as a vibrant regional town now and in the
years to come.

Contents

01. Executive Summary
02. Masterplan ltem

Location Diagram
03. Masterplan ltems -

1.0 Besidential Land
Development

3.0

Lake Hume Foreshore
Development

Central Business't,. District Redevelopment

oå:r:J:înså"",
Community Hub
Developmento

04. Masterplan
Visualisation

TaffangattaTumorrow



TALLANGATTA TOMORROW - DETAITED DESIGN REPORT

6kÉy¿rèds:

1 R6rdén!¿l Lùnd DLaeloÞmertr

2 bkë llmc Fordhorc DevclopûrcDr

3 Cùnù¿l búrnse dirricr redÈvclophè¡r
4 SùéetrrpÈrcd¿velopm.nt
s com¡runßy H!bBu¡ldilrg

lowo¡3 shte 5¿lil¿rnetrt5r¡te¿v, Towu¡s shtrczcfo E¡e¡gy EsL¿re, lowons shielounrm 5f¿rê9y20ru-2orl óndlhelowotrS 5[re Hentüsé srudy

A$ESMENIC¡IEN6

lmp¡d lhÉrmpJcrotrrroporJl L b¡tcdon rhc ÈlréclvEnc$ to illcreùclovrrlle¿rcr¡o¡j 5uch
h¿5 bccr r¿nkcd hig|, Ddiurror low inpàcts décnbed bctow:

> Hrgn rnPðf PrùPs¡l!wilr h¿vethc b@st ùùPact on eilsurDSlhÈl¡ll¿n8àil¡ 8dtrâ[sùboil v6þñ ß ¿cconpli5hed, Eg Nw hou5ngsobd¡v¡rion

> ModÈr¿te ùnra( ¡re not by 5r¡¡c3/c p.opot¿ß but ú ¡mplemE¡Þd will 5èruo !0 lrovid, Jn ¿ddttú nJ¡ bcrei r to the rcrdcnrs ¿nd v6ilù6 ¡lìke E8 upgr¡dc nèw s úrer dnd
tùtrd5tàp¡nR

tcnn, t will p¡ovldscontideûcè to polènrdl ilew.6idenG ¡ñd busr.èrs opÛ¿Ìo6 Lo irverr ¡n l¿lirh¡atr¿ in the5hoÍr rerm

E¡ch propor¡l h¡5 bccn rånkcd u|der5hon, nediuñ or toilßtÚm delverydtdacnbed bctowj

sltr¡rn r, cg scdlr¡e fô¡ r¡l¡

trowt|¿ndon8oilg!4ce!5ollrLL¿ils¿tr!,cs Ncw[oret

pl¡n ß prcp¿rÈd by á qu¿nûlv eurveyor

a6þ./ As p¿d of thc l¿l l¡ngd(¿ fomorow procss m¿¡y d¡l fè¡ê¡r Èeil/prupos¿b hùve Þn ¡¿Ácd whilè m¡ny o I rh6e witt be !m rn coonci[ con ùot to ¡np¡enent, e8 comm untrv hùb
¡.iPc¡b¡¡¡q buildineswqrl¿.ebêyondcourclscoÑo¡Jûdwillberh¡rkétdilcno.p.ovidedbVthi.dp¡rty¡nvc*rncnçeg |cwcàfe¡ndrert¿or¿nlt

rr!¿rivÈton ¿ilypòßicul¿r¡rè¿¡ e8 Mú¡c lðtnJl

30th June 2011
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¡M f¡ml¡i6wbhlns to @åþtr þwn lnlð rh4 choÉto purcnõåq€otûeol&r proÊtu forslc To !n¡bl.gEßh¡ rdù¡lFr@h ol hod¡hould b€óÐébæd ¡nd

n.grc9osd mút.ry|¡n coom.nùdoE ü.ln rõpÉ Þ, md ln åúodàn@wth rM try B06¡nd com.¡d¡bil r.ßd

-Uclôl v¿ent róldÈn¡l!¡ ¡lloh.nÉ ûüln tÊ Þù ¡ndtìc u[ilt ñ b ld.nüfv.ült¡on.l4rcþpñsl opFnu¡[B
- Dê 6tr!0ù¡r¡on olown.Bhlp of v¿óú È6ùd bd úd b. l4t ot ËË.nd.lSFrùnnlá h@. oltlB ernèßhlp þtrÈnrdiÞn
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Wo!¡d rèq!tre r¿mov¡l or rclocdilon or rhc corentBolt coußc ¡nd purch¿5e ol lhc !trc hom GMW

lhÉkeysitcpruvrd6outst¡ndin8¿tpedl!.¡ppro¡.¡æô.w&úlBþB¿¡úc¡¡túch¡rlotlcex6hg5ùarnÈlwork I
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5þ ß àfe¡dv roilcd R¿1 wh¡ch would ¡llDw deveþpmcilL Io lroceed, howde¡ ll.Èr¡¡lns in privåle ow¡ersh¡p

-lhis b thÊ l¿rger of thèddeloÞdblc lðild oír rhe nonh lideol L[c Mur¿y V¿lhy H¡B|w¡y lnd ß wjrltrr rle Browth
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vtrhrÕwd l¡cilri úpèd Ìowlrds Jn xnëtolùkcHunìc

' P¡ovld6 lhé opporunty lor ilfúl dÉvÈlDp¡nùrr ol¿9pror,10 dw.¡l¡¡¡r 4il6n9 thc 4isriils roåd iléMurk to reducc

leveloprneñt cosE, ùnd provrdn ù uniquedAÈlopr¡enr opÞotunny tor l¡k ridc liv¡ng

5h fowongshtré councrl þ
trrgo!¿té por.[¡rè ol ilr¿ silc

¡l drerecor¡nEnd¡rio¡ forrheBollcoursc r€d4clopm.il( À ¿dop¡&, rhclob wuuldb€áble ro lookr.ros lhewèilrnú¿ild
)!bLc w¿lknBræk5 ro ¡o!rng Þqond
N¡rower ¡llormeilB wo !ld ¿ccohñod¡!e tow nlo u5 c trv¡e dwélhngr il¡!s pro!rdr¿ ¿ñ hc.e¡r! ol ho úrnB choræs

- rne rreù F cofenry ¿oDed M m¡fnÕJÛoôs or.ne rowonB rntrc)eßr.mcûr srrrre¿v
rre¡wouldbérbc rÉ¿oned Io mrxÊd 6è{MUZ} to Encour¿8é¡ltcrnârc úB forilreuod.¡unlirdcoñrn.rdàl¿rèr

lndivrdual developmenl Hi8h lclÌe5 oilcuren!i¡dividurl
rwnc15 ro fcd!v¿loporsell Ùìc

¡newJy ¡ccc\5, Jnde'eûr lo lÑrouLh¿cr05! therFlspf4incr

ìurênr rnform¿l f o¿d pf ovdè5
A.¡n8e of diflcrenr owneß c!reñdy occ!w the ¡.eo, therdore cJch ¡ndiv¡d!ál owner wo!ld hav€ to c¡oorc to etrherrell

he(5trcorto devèlop ln orderrorrh$ ù¡ottrroôkom lShr¡ndutrrrl to 
'rcdiumdeÞtv 

réidetrù¡¡tooccur

I -A dãêlop¡¡c¡r5tu curênllv exisB ¡n thè w6.e.n r6ldenlr¡ ¿r!¿ loc¿red ¿!t¡. end ofYc¡¡S 5ùèÈr h.he e¡íiùñg nU

-lhe 3ite couLd ¡cconnnodrlc up lot bù ¡n ¿ rdtrLon¡l subdßßron lormãl
- sca¡c* woold ned(o be DrDvded rorhen'dNidùðlstrct

hùd p¿dydèveloper ruqun!d

-A ¡dêntilied h thefowoñg 5hte Se(le¡lenr Sk.tegy 2010 ûe.o the eouth of Murdy V¡ll€V HBhwry provids !hê
)pÞoiÌuntVlo¿c@mñod¡lèruràllivhSopr¡on!wtrh¡hlnrmumol5rcre¿llorhcilt3
-ïhÉ provids ludIer|Þu5il18choic6 ¡¡d¿bo sÈile5 lolncreò5ctlre popul¿tioh b¿sÈwtl ùcl05Èprorimrry þf¿ll¿ng¿ü¡

lhébù¡ler¿onLró¡héd¡s!¡¡Ûe¡nnéilrÞ¡¿¡6 Lobcm¡rnt¡rncd

oûonSshfcco!fc ¡ú re¿oilc

'dúrduâlproÞÈnyowhErs 
rú

ûhericll thÉú rrêtD â th/d



& trm Ar pr*n¡Tått¡ngß! à¡lcÍeúlorrþ d@ury Foglê ¡o vBltthcloun oùE&ol. huÞlû Dl fto¡nld scnE {s¡. S5 tñWa¡l¡¡d th6 HumêWè[ whln tuwdd E ú
tuùd. run.6! lov.b b.n$l. w¿r.r ¡poß ¿n4où!r wàEr bú.d rfrrdnod ¡ùtþ, Th.r. h. nd to NvldÊ ln..nt¡v6lor 9.oph þ vBhf.ll¡n&û êmù õ daf YÙlþB o¡fÞr lonsÊr

hbrmñ lrryrhqhoq rh. yÈi lrwould h &mllcþllthse rcõonr sLd.llyor rond ElhÈonly l¡clltãdn¡arnd d.nú.d lùry mî. not &Fnddton dlmdk cotrdnbnr

lùmly r¡lÞf¡lltc flllthÊrclrJ. lnsd ùHþråndbur& numb.ß hõ th. Fcûd¡lþ hcrÈ. ü.|ñcomolú1.¡ ò6lndd dops¡r@ {ûh¡n Trum¡¡e H@ú4.
lnvff.¡¡lnd b6iffi dd.loFÊnr ¡nd prd6. opponu¡lùÈ ro¡ mploym!nt.

Ih. prwi.d müt.r!¡rn r@ñrunøfon¡ ¡..1¡ rèpù. to.nd ln ôceúnc. wFh SË lry k6 ¡nd.(ommd.tlont r.ßd lñ lhèToñq9¡G Tilrh tu.ÈÍ ÙDæ8.t
oúllo.dh.r.ì
- lnvér lñ lñÍidùuturc ùt a$r¡tth.9rlm.ry [r¡d mrkt þ bnq¡&t¡on.¡v¡lEþ tl.shL.
- br€r{o ol¡h! cúr.nldûos ¡nd.næur$. ñ!w d.rs þ dève¡oPt¡àt tllltuPFn vl¡bl. notolrbm b6lnó.3
-T.1. dery opFdudty (o c.colr¡SevBtoÁ b dploÉmor.olth. q¡on
- Oddop ll¡h qu¡¡lry burh8 upd.trc6 tàt cpbl& on$.n¡¡ú¡leF ¡¡d@mmunlry ¡d¡vtié ürilPPr ¿ 36ul¡.bb.nd lþsÞb sDmslv.

fh. dd.lopñ.n¡ ol þlrÍtr'.teE'o.a& to ber¡r¡thó B p¡nkuklYhFn¿ntþ
lBurcù¡l rÉld.nBaêrrhâfull btrdr ln town õ b ¡h. cú. wlth ¡oD.
lrrtilétld ln rTlonâl ¡rs
ftêr. ¡rc. numbrotoppillnuë lorûêdúpmn. ol tr{ l¡dûb.nd hÍdùucur.lnC lo¡ mn uillb¡ùon of qbon¡ N.Btqch ð ¡hó ¡¡llû¡llúþqtL hp@h8 boblE
.rcundü.lownd!,fho¡.t.m.Í!FúùFftoftGmùurplånMvrknl*nrllH¡ndconlkmd6p.rolú.æNlv.en¡utdbnùrd.r¡k nil9¡ûofShproJd.

Providelallùngùrawílhyeå¡roundw¡tÈdróñlåmênlyevenlndrycondilionsbyterlisnin8therivcr comñeñcingfohthÈ
oúhÈrn moi!bend rn the rvert6t nodh ol thehosgtrôl lwhich bonlVv¡5¡ble when ûew¡ter levelsjn thelàlerccedc), creð!
n e¡cd¿¡ed t.ilch ¡long Lhcl¿¡lùr8¿tr¿ forelhorr, púr Ùe tr# wè!¡nd ¿reès ¿nd c¿rrv¿n p¡rkdnd.econncct bùck rnLo thr
u(Ériln¡rurJl¿lgrmÈnldow¡5re¿ñpùrt¡hÈl¡owsround orcÈqc¿vatEd¿nddiverld,¡ÒdwhicwãrrrlcvÈß¡'clowrn
hÈl¿ke,th.rivrrwouldbc¿ccssiblèforlnLedw¿te¡búèd¿ctBtris atenrivct!úryrn8¿ndÉñv[onhent¿lrludrgwillbÈ

cdwÈroP¡rrd!F4f¿úèrnÈcx¡s0h¡ L¿¡¡v¿rPdil lefÉr ro kcm no. 2 s uÆÉd. d¡.t¡¡. c.tu!.n hrk fot daaits Hg

rcour¿têw¿rer!polacriltrv . Sc. ilcilE 2 I ¿nd trn 4 1 for hrtho& oÍ eñcour¡¡rñ¡¡bhin& *¿yålin¡ ând otu.w¿tÈrspor¿cù!t¡6

¿a v¡rÈr f étÈrtion w{l¡nds . cfe¿re 2 ro new wedùilqpond ¡reat ¡t rhe ou!.E ol ûe qtstrng town 9to¡ñwårcr drrc¡år8e po¡nrs to L¡kè Huñ{ r ne

:oilevuctio¡ of thcaÊwill p¡ovidë ¿ const¡rtwdtcr êlcñènl to ilre foreshorc ¿rd provrde ¡ n¿Lur¡l ¿il¡Jcnon whÉ¡ r!tocrótcd

ù¡th ncw houshgdwelopmeilb (ûc¡¡ t 1,1 2 & I 4)¿ndtl,.ßw ¿dverßure plrvsrcund/recre¿lon¿rea ftem 2 2) [wllà&o
rè¿rè õ lener envro¡mû tról oncom¡ wtrh d rè lihr¡r¡on of rhe *ur r n w¿rcr thro 4h rhÈ wëdans ¡s pail of ¡ Wàlcr sén! kiv!
lrb¿¡ Detiin f WSUD) trùrctv,

W.d¡nd¡r.¡0¿'W6tehwEll¡nd{&lwE.ñQ!ænCli¿ab.rhor¡wåndGolfCoùße5Èl NèwwÉll¡Ddwilhw¡ter
ctd trion ¿rctpor rd ¿hd bo¿rdwrlk lhrrÈ wfl ¿bo be !i8n¡alcdht ilÉ rè¡rÉdEdon worß ¿nd weèd ¡Èrnov¿l wm2l

s 100,0ææ 100.000 00

hi¿h

p¡fódÉ¿rd cxlÈ¡d urÈ Nèw ðnàt of thc foréhorÈ f¿i¡ to LhÈ ÍÍo¡! ol ('c golfcourse ¡nd also òlDrg thc forsho.E tu tl( E¡st of d,y town n¡ I'onl o

hL'FÈher l¡ód Erèrc¡tcer¿ùons¿ndsculplureùôiß b bc¡ncluded Appror 20@sq/m ol ncwp¡rh ¡re¿ scc tém 3 16



ntrlopNrt bú.lpr6éotlhcy¡rêurd.rltilhcd¡ndùndÈrd.v.lope¿Thßv¡*olih.opentÈc6w¡iðodnoncomñènlthroqhoúrh.!n.ÉNtcommunlryroildt¡lúÌ!n&l¿þnlorlhh
Þfojcct

Th. undedd.lopnr.rl ¿nd úd.r ullbioñ ot ü. nr¡in rk.êt ¡nd rh.Ta¡r¡16 hd d ro h.¿d ol th. ¡own þ¡¡t Frc.lvd 4 lf.lêrr.nd ùn.na¡gtr¡ by bÞth rð¡d.nB ¡¡dvhßor5
TIÈ m¡rto¡Fl¡¡ p.oæsõ ll¿!. numhr ol hßrucnuoú h (h. c.nÍê ol li. rown wth ¡ vi.w rô b..¡ilrùr¡ ¡ew !lÊ¡nþ thc c.nÍèol rhÊ town ro.¡cour¿¡¿ f6ldc¡E to 6c dE
p.rkl¡n6 and nÀin tlccl s ¡ glth.ing 9læc ðnd fttcalun Pr.dnd. tmptovinS ¡hê publt opcn t9åN w¡ll ¡ßo lmprovè thÈ.hcnlty ol lh{cenù.ol lown wh¡ch suppoß romc of thê
ob¡6¡vsolthêfcrc¡a5fr1ót.d.Nn¡sù.hryæ10. &m6olth6e*êFwill¡ßoimprdÊrhernp¡6¡¡on'r¿ild.[Fnenc.totvirtorltothÊrown¡nd¡.vêth!Ftan!¿lto
.nco!r¡8è ÈoÞ1. lo vù[ whrch will tie in with lh. obl.ct¡vÈ of th. Torc4 5hÍ. To!.bñ 5ù¡hÍ 20&úU ù no¡.d rn i..t¡o n 2

hprov¡¡8 how .õldenE ¡nd vlrtroÁ caD mov. throqh ¡nd anund l¡ll¡n¡¡trô hð ¡hc ÐtEndàl to ¡ mprovè thê qu¡ltv ol th¿ ê¡Þ.dê¡c. lor ¡ll @nc..nd. lh. consùt.tior Þrocdt
hllhl[hld ¡n ht.r6l h lmprd¡nt ¿¡d blildh8 on thè q6íng ¿!rú ¡uch 6 thc râ¡l Í¡¡lro ú¡t [ön bÉo¡¡€ mor. ol a dr.w lory¡t¡þri lo lhè rc¡lun, rlch wùrb ¡Bo ô¿vc the
put.nü¡ltoinc¡.dêrheporÊn(dúÊbyre¡rd.nrt llûrú.ilbfmprd.dß6lnFil¿n¡û.(¡h.ñeñ¡ndp¡tBrtròrntòsriln¡rernprovdaw.lltoprovld.fo..ûÉrqúlty
town .¡viÞñm.¡¡ llút i3 àtr.¡dlv. to rÉld..B, tutu¡c Gidenr¡ ¿nd vÈlloß ¡lrlê. lmprov¡{ th. quâ[ty ôf rh. rld. u¡ll reqdr. rh. ¡upFn ol ¡Þpropn. F ù¡rl¡c .pd ¿nd tlowi ¡¡
sdl 4 [nÞ¡ovlng lh. Àménlry throu¡h ¡h. plsntkr¡ ol rù$t ù6.hd otlÉr lanóc¿F lntèrEotloß to màkctÞtown rrorE ¡ûràdlvÉ,skh 4Ùor w¡ll ¡Bo ¡uÞ9ol thE.loßrunúd
ùélopm.nt ol. lown ù¡ll'þ Enou¡4¿ qd¡b b ridÈ lnto ¿nd ¡round lown r¡thÈr thòn p¿* [. thß wlll hElp whh lhcõchlwÈmcnl ol thr o¡jbdlv$ ol lhcT.þ{sôh rosd.m
lù¡bdÐtæD.
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lÊmun¡l P¿¡k) rhÀ¡ rù tuw. war built un thc o.rry wlll ¿l¡ow lo r dúÉ( ¿c(6 to lhc 'hbtoilol prÉl¡ß' rth ùo btror
¡dory ¡¡d r.ll Dl¡tb¡ñr. !æilha Þrddnd lncld¡rs noEn P¿.k ¡ndth.r.ônlr/ bwlt.l!ú, ond thê m¿rn tk.4ol iryñ

o wlds Mlr¿y v.llq ll¡fsry ¡o ¿llow lorsdlÊ ruÍ,r¡n3 hns

ldscqlFu.e¿l prop6{d D¡h e¡ûy
hc Dore lo8lcõl.ncñ¡on Thtrê¿rê @ dyc[¡ng ¡h¡! *i[ h ôlúcd ùy rhù ch.ñ¡ê
. Néw low¡ tur rn@rd thcñd scúlrtur. ot tho n.w rowr .ntry, wlll proeldc ô to !r!t .tùcror ûnd rchþrcc irc townt Iom¡g 5hfc/ to.rl A(iru

ùamÉ¡ß, rÍe.r lur.tu¡e rcâÈ. ncw lnvtlñgrrcdsøF åndrh kq d(héng hbìowon¿ 5Íær includn8 l¡néc¿pln8 rnd 5ù!er lurnturc

ìLrrpr¡tv./wJVl rdr,[P ùú r,'

¡ür¡l wrl 5 dupr.t rt Llw É l, rt! y 5 ( rro!g 
'uu( 

([r Luw Lo br.ú,, ! !]rùd by p ulL5!'o rJ rrt \6 or.!rn nuiltrv g uùpj towu"ssI e/au]n'r'u'trty
ùrÒ!ps/lnd'vdurl Bur i¡rrr

o, út)u5L JLlnyr, !ud/'ù!tÙ'rrùwì Lrtdtr\urLJilJblùlùn'ß!lù,!3yJ!.1' J,ù ,r/wrdlr"'Dui'ù/ui g'Ò ,J\5 url,J Jw!Lrrr!.y.[r'úpro¿r¿r'ß
r!sr'ùrc.yd!Jw¡rùr tor ú¡rÙr,tr1ú? aoL,.,ìJilLr iJ,'.u JilJ.eJ/'tr1¿ rk
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0sùil¿r,trù/ÛLr!uty

oLrl p !!uce 
'!r!!'ú'n sltrr¿/ rJ ¿iIJtrJ s¡.o ìùJr]

N.w¡.ulplur!/¡grùrvp.rkLobÉlooldlolhÉvJc¿rrl¿nùldltolthcn(*lntyollMùr¡yVrlLat|¿|wry lhúwould
hcløe ns rê¡doß¿rÊdr, ih¿dc5ùlcrurÉ ¿ñd lðndrc.Þlñs Jrd lhowøre llllo/cùl ltrrrs w¡h¡n rtu lown ruch $ Lerd\ Hul

m to 5r00,000r ß luwû Sshr (/coñ¡ ! v
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Ncwr$rúerS ìro!J!NrtñJr 5rúrrìlr!.rLcJfd/or¿et/rvorved ìu'rw'!!r¡ù¿!urcLnùrr
po(y,rúrJt oil/vû u'(¡ú o ¿Jrßú u'tr úc

5¡¡ t¡m 5 1l or d¡rJ r ol ¡.ommuntry ,¿s.ù w.bs t¿
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rowonrl inilù / tor0Í !n rv

410 Ndv6trorr tunkc rn lhÈ ¡lub'b,il¿¡4 - Prov¡dc¿ nêw L¡tÈ8r¿LedvE¡oß céôûr wilhin thr.(nù¿ilv loc¡rcd'hub þuùd¡nß fil trh 5 I ô rdDeL(dl thlt wôlld.ñrbl
o È'ñôîh(d'rhroughshùring olrt¿lfwthln thÉ f¿clliry It coñb¡nd ¡nto.n oFh pl¿¡ r6rprio¡/c¡lù/vAfior info ce¡rë

Prú¡dÈ ¡ morc Þcusn¡lbd ¡mro¡ch (o nd vb ûoß th¡n lhÉ cur.ñt toc¡ !.e rt¡nú h ù! ù l¡ngl6 vùho6 c.nie Th6
dould prwl4Þltcr rurþnnaol T¡llõn¡¡n¿ w.rB Jnd norÈ crott pro60!o¡ oÍ(rbd'I bEl¡* ¿nd¡ù'vlc6

t4¡oM¡ ndr¡r!È pr¡varo!¡d - !.c¡t¿¿ nd rqroÈr¡uú.ddtu.lr¡Y¿rolndù ¡ ñ¡JorrourmôFrôdo. Loet.l
{mlc Þr hloD ¿nd lo ¿bù ùcilvlr. tl( prúlnct.
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illo¡ th.l@ßbioé ¡.rûol 6É h broJ.n thr ¡¡r¡.t m.rl.r¡n¿din¿i(à6és:
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Jround rJrdrg¡ÙJ ro pfov'oo ilþrù cfo cù J¡o 5¡n'urrrc tnc cxrsnne
Ìlcts llesecould (rclodc, but ìot Lilrtcd Io

th.lor.tho.. LocôrrdondrcwrsLrnrpotrtoft|trísnr¿c¡rrv¿nÞJrlwßLLJhouùockùo"Bnirhkdvùllcyllc(woprrt
rcity could bt unlisrd ¿s Lhc ncw ¿dtril/rcrcplor/cJc lor lhr lp¿rJd.d crrrvJn p¿rk(trcr¡ ¿ 4)rhcsrcoildpôtr.oud bu

Hosp¡t¿llvf.¡ì¡¡ngC.ntr. CrcJtcJ horptrJlLV ùJ, ìilìgc¡nùrnÈr cJD bcul scd by thclr l¡¡e!(¡ Scco¡dJry Co lÈ¿r J.d
rn!¡llvbùco/nr¡re¿ror¡Llrr&lrrrrrBCen!ùrrcon,oncûo¡wtrh¡Po!rComp!rorvEducJrorprovrdcrllir

rciltry doubl$ ù5 ôr cd!c!u! i/ r¿ ntrr¿ f¡ql Ly r'd crùJtu! J lJrdrñJrk rLrLrurrrtr L.oul¿ be ¿u locùtud wtrlr drc prupusrd

¡ Towon¡str..t Po!\'biy lÒcJtld witlirr rhr ncw hub buildrr¿ r could provrde ¡ cerú¡lc¡fuspr.r rL Lre ilì¡trì \trrrr
6.rrtrcwliclrwillcn¿blrullrdr¡tstùll il8 þrÈilrnì21)
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