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There’s a changing JENle S lch



“+ Businesses are
~ - looking for new ways

o to engage with their
customers...

..and governments
are looking for more
meaningful ways to
connect with citizens



What do we mean by engagement?
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‘Empow

ate

‘Collabor

Engagement - moving towards
genuine two-way dialogues

Degree of public engagement
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Identified key
segments

Random sampling,
statistically valid
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Customer feedback forms

Selected Ideas and
F2F qualitative methods (€.g. ¢ : e T Strategies

discussion groups, depth
interviews)

Digital platforms
Deliberative forums / worksh@ps

. i 5 predictive
Representative |

numerical projections
Random sampling

Surveys (telephone,

online, mail)




Selected: 1deas & strategies

Deliberative

AA‘ forums

Co-creation
workshops

Family
interviews

Depth
interviews

Case studies
Ethnographies

Discussion
Caso Sludy groups
£ Observational Mini groups

ﬁ research Affinity groups
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All in the context of new technology
and increased connectivity
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So, what does this
mean for research?
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‘ . research to life:
living reports
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