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There’s a changing landscape... 
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Businesses are 
looking for new ways 
to engage with their 
customers...  
 
 ..and governments 
are looking for more 
meaningful ways to 
connect with citizens  
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What do we mean by engagement? 

Inform 

Consult 

Involve 

Collaborate 

Empower 

Degree of public engagement 

Engagement – moving towards 

genuine two-way dialogues 
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What are the ways research 
engages? 
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Self selected voice of the vocal 
minority 

Selected 

Representative 

Identified key 
segments 

Random sampling, 
statistically valid 
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Self selected Strong, selective 
views 

Selected 

Representative 

Ideas and 
strategies 

predictive 

numerical projections 

Blogs, social media 

Community forums 

Customer feedback forms 

F2F qualitative methods (e.g. 

discussion groups, depth 

interviews) 

Digital platforms 

Deliberative forums / workshops 

Random sampling 

Surveys (telephone,  

online, mail) 
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Depth 
interviews 

Observational 
research 

Case studies 

Ethnographies 
Discussion 

groups 

Mini groups 

Affinity groups 

Deliberative 
forums 

Co-creation 
workshops 

n 

Selected: ideas & strategies 

Family 
interviews 
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All in the context of new technology 
and increased connectivity 
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So, what does this 
mean for research? 
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Interactive 
online 
platforms 
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 Participants 
converse with each 
other, and 
moderators 

Participants can 
upload images 
and videos 

 

Branded 
online 
communities 

Measuring 
social media 
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Bringing 
research to life: 

living reports  



T : 
W : 

Hall & Partners | Open Mind 

Hall & Partners | Open Mind 
68 Drummond Street 
Carlton, VIC 3053 

+61 (0)3 9662 9200 
www.hpopenmind.com.au 

Thank you 


